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The 2023 PTTOW! Nxt Summit featured conversations and ideation
sessions with culture-shapers, PTTOW! Mentors, and the next
generation of leadership from a wide array of industries.

This report was designed to give you a glimpse into some of the Summit
moments you may have missed and help you carry the connections and

lessons learned through the remainder of 2023 and beyond.

Leverage this document as a resource tool: Scan the sessions, explore

the links, and feel free to pass along to friends and colleagues.

With love,
Your Friends at PTTOW!
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TRENDS & CULTURE
WHAT S HOT? // UNPACKING THE DNA OF A TREND

“76% of social media users have purchased something they saw on social media.” - Forbes

WHAT TO DO

= NXT?!

Ed. / CHRIS DETERT MARCUS SANDIFER
. L nfluontia] CHIEF COMMUNICATIONS . GENERAL COUNSEL, VP OF
o A OFFICER // INFLUENTIAL Ccetsius  BUSINESS & LEGAL AFFAIRS,
- & CORPORATE SECRETARY // TRACK WHAT’S HOT:
o B CELSIUS
,'\\ LIN DAI > TRENDWATCHING.COM
" Influential CEO // ONEOF
w\"f‘-—r\
READ MORE ABOUT THE
CHRIS DETERT POWER OF TRENDS:

Chief Communications Officer 2> THETIPPING POINT BY MALCOLM GLADWELL

THE INNOVATOR'’S DILEMMA BY
CLAYTON M. CHRISTENSEN

>

“Trends are cyclical and always come back
around. Think of all the most creative outlets -
music, fashion, beauty, and design. All are
driven by trends and they all come back
around, if you wait long enough.”

> THE LEAN STARTUP BY ERIC RIES

> THE SIGNAL AND THE NOISE BY NATE SILVER

QUANTUM MARKETING BY PTTOW! MEMBER -
RAJA RAJAMANNAR



https://www.trendwatching.com
https://www.amazon.com/Tipping-Point-Little-Things-Difference/dp/0316346624
https://www.amazon.com/Innovators-Dilemma-Revolutionary-Change-Business/dp/0062060244
https://www.amazon.com/Lean-Startup-Entrepreneurs-Continuous-Innovation/dp/0307887898
https://www.amazon.com/Signal-Noise-Many-Predictions-Fail-but/dp/0143125087
https://www.amazon.com/Quantum-Marketing-Mastering-Tomorrows-Consumers/dp/1400223954
https://www.forbes.com/advisor/business/social-media-statistics/

TRENDS & CULTURE
CONTENT CURRENCY // DIVING INTO THE CREATOR ECONOMY

“More than 2 out of 3 creators prioritize brand-audience fit; brand-audience fit also eclipses general brand popularity.” - Deloitte

WHAT TO DO

FEATURED MENTORS: N)(T? !

JESSICA WILLIAMS W

A WILL CAMPBELL :
\: QUANTASY  CEG 1/ QUANTASY & AssOCIATES Il SHOPIfy  HEAD OF PARTNERSHIPS //
Y SHOPIFY
CHECK OUT:
-
ADAM BAUER MARC WEINSTOCK
SVP, PARTNERSHIPS // FAZE CLAN 9);% PRESIDENT, WORLDWIDE e
FaZe Cian MARKETING & DISTRIBUTION // > UNDERSTAND, MEASURE AND BUY INTO THE
PARAMOUNT PICTURES CREATOR ECONOMY
QUANTASY

+ASSOCIATES

2> THE CONTENT CREATOR ECONOMY

THE CREATOR ECONOMY COULD APPROACH
HALF-A-TRILLION DOLLARS BY 2027

WILL CAMPBELL
CEO

SIGN UP:

THE INFORMATION'S CREATOR ECONOMY
NEWSLETTER BY KAYA YURIEFF

“If you want to come up with new answers,
you have to ask new questions.”

GET INTO THE MINDSET:

THE CREATOR ECONOMY: WHAT MAKES
CONTENT CREATORS TICK



https://www.adweek.com/creativity/2023-is-the-year-marketers-will-understand-measure-and-buy-into-the-creator-economy/
https://www2.deloitte.com/us/en/pages/chief-marketing-officer/articles/content-creator-economy.html
https://www.goldmansachs.com/intelligence/pages/the-creator-economy-could-approach-half-a-trillion-dollars-by-2027.html
https://www.theinformation.com/features/creator-economy
https://www2.deloitte.com/us/en/pages/chief-marketing-officer/articles/content-creator-economy.html
https://www2.deloitte.com/us/en/pages/chief-marketing-officer/articles/content-creator-economy.html

TRENDS & CULTURE

TURN IT UP!// MUSIC COLLABS THAT POWER BRAND RESONANCE

“87% of listeners are more likely to purchase from a brand that partners with a musician that they like, while only 24% are more

likely to purchase from a brand that partners with a non-musical personality that they like.” - The Harris Poll

FEATURED MENTORS:

TH
wWe

$0ERS7»
JESSE KIRSHBAUM o \#» THUNDERSTORM ARTIS
” FOUNDER & CEO // NUE AGENCY SINGER, SONGWRITER

Artis

«  JOHN KIRKPATRICK ROB FROHLING
SVP, BRAND MARKETING // SPlN CRO // SPIN
EPIC RECORDS

JESSE KIRSHBAUM
Founder & CEO

“Use music as a vehicle to forge deep,
meaningful connections with your consumers.
Whether live events, a fun jingle or an artist
spokesperson, brand teams need to be asking:
What is our music strategy?”

WHAT TO DO
NXT?!
\-v-\,/\‘,ﬂfx

STAY IN THE MIX:
> BEATS + BYTES NEWSLETTER POWERED BY NUE

SEE HOW OTHERS ARE CREATING:

PARISIAN LUXURY FASHION AND MUSIC INDUSTRY
MELD WITH RECENT CREATIVE COLLABORATIONS

> WATCH BRANDS BORROW SOME OF MUSIC’S COOL

20 MUSICIAN BRAND COLLABORATIONS
YOU NEED TO KNOW ABOUT

ADIDAS ORIGINALS BRINGS ITS MUSICAL HERITAGE TO
A NEW GENERATION OF CREATORS



http://nueagency.com/beatsbytes/
https://www.forbes.com/sites/roxannerobinson/2023/06/27/parisian-luxury-fashion-and-music-industry--meld-with-recent-creative-collaborations/?sh=83c539725d60
https://www.nytimes.com/2023/08/09/fashion/watches-music-audemars-piguet.html
https://www.billboard.com/culture/product-recommendations/celebrity-brand-collaborations-1235056808/
https://www.adweek.com/brand-marketing/adidas-originals-brings-its-musical-heritage-to-a-new-generation-of-creators/
https://theharrispoll.com/briefs/music-and-branding/

-

TRENDS & CULTURE . ~
THE WRITE TRACK // Al: COPYRIGHT, OWNERSHIP & THE FUTURE OF CREATIVE. —

e ——

“Americans are split on whether Al-generated written work can be as good as that created by a human. 44% said yes, while
40% said no. 36% said Al work can actually be better than content written by a person, but 47% disagreed.” - Hootsuite W H AT T O D o

(T
| \“& FEATURED MENTORS: N )\ -
. Mondeléz JON HALVORSON A JUNG SUH _\\—/\«N\

mermational @ GLOBAL SVP, CONSUMER . CBO // MYTHICAL GAMES

MY THICA!

EXPERIENCE // MONDELEZ
INTERNATIONAL

-, VU ASTS - UNDERSTAND WHAT’S AHEAD:
ShellyPalmer SHELLY PALMER SAM BERGEN
"I e e PROFESSOR OF ADVANCED ILUMINATION cHIEF MARKETING OFFICER // 5, EXPLORING THE IMPACT OF ARTIFICIAL
301N REBAIRENG 37 LLUlNEIIE INTELLIGENCE ON THE CREATIVE INDUSTRY
SYRACUSE UNIVERSITY’S S.I.
= NEWHOUSE SCHOOL OF PUBLIC
sMo.!}e‘,!ﬁ!ﬁ.zo COMMUNICATIONS ,, HOW GENERATIVE Al COULD DISRUPT
CREATIVE WORK
e~ ,, HOW GENERATIVE Al CAN AUGMENT
JON HALVORSON HUMAN CREATIVITY

Global SVP, Consumer Experience

BEYOND COPYRIGHT: TAILORING
> RESPONSES TO GENERATIVE Al &
THE FUTURE OF CREATIVITY

“The future of creativity is remarkable brands,

operationalized by Al and delivered with empathy.” Al ART COPYRIGHT RULING INVITES FUTURE

BATTLES OVER HUMAN INPUTS

CERTIFIED HUMAN - THE FUTURE OF
COPYRIGHT LAW



https://www.linkedin.com/pulse/exploring-impact-artificial-intelligence-creative-industry-eslik
https://hbr.org/2023/04/how-generative-ai-could-disrupt-creative-work
https://hbr.org/2023/07/how-generative-ai-can-augment-human-creativity?ab=at_art_art_1x4_s01
https://techpolicy.press/beyond-copyright-tailoring-responses-to-generative-ai-the-future-of-creativity/
https://news.bloomberglaw.com/ip-law/ai-art-copyright-ruling-invites-future-battles-over-human-inputs
https://shellypalmer.com/2023/09/certified-human-the-future-of-copyright-law/
https://www.ipsos.com/en-us/news-polls/chatgpt-poll-americans-about-ai
https://blog.hootsuite.com/experiment-ai-vs-human-writer/
https://blog.hootsuite.com/artificial-intelligence-statistics/
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BUILD A BIGGER TABLE //
CESSIBILITY & INCLUSION

WORDS TO LOSE & WORDS
TO USE // PUBLIC SPEAKING

CHAPTER 2

& HOW TO CARRY YOURSELF
WITH CONFIDENCE



REPRESENTATION & BREAKING BARRIERS
RICHES IN NICHES // F1 FEMALE FANDOM & STEM

WHAT TO DO

“Gender gaps persist not only in STEM fields, where women make up only 34% of the workforce but also in sports. By age 14,

many girls drop out of sports 2x faster than boys, with factors such as lack of access to sports opportunities and limited facilities.”
- NGC Project & Women Sports Foundation

FEATURED MENTORS: BRIDGE THE GAP:

ROKT SRISHTI GUPTA @ SARAH ZURELL HERE’S WHY WE NEED MORE
CHIEF PRODUCT OFFICER // ROKT CMO // CHINESE LAUNDRY
SR e ¥ WOMEN & GIRLS IN STEM
,, HOW 2023 SOLIDIFIED THE
ASH VANDELAY ASHLEY SCHAPIRO
MOTORSPORT INFLUENCER & y VP, MARKETING, MEDIA, s ARABIIAO 2SR
CONTENT CREATOR M - PERFORMANCE & ENGAGEMENT

BUILDING WINNING TEAMS THROUGH
DIVERSITY FROM THE OFF THE TRACK SERIES

SRISHTI GUPTA
Chief Product Officer

INSPIRING THE NEXT GENERATION:
INSPIRING THE NEXT GENERATION

"Together with Oracle Red Bull Racing, we are >

breaking barriers, fostering diversity, and OF WOMEN ENGINEERS

inspiring future generations to enter fields of

work that have predominantly been male > NASA AWARDS $5 MILLION TO WOMEN'’S

dominated. We're committed to driving
representation, not only in the world of
Formula One, but also in the broader STEM
and esports. Both companies believe that
there aren’t enough young women pursuing
STEM degrees or motorsports due to historical
and psychological barriers - and we are
committed to creating the spaces and
opportunities for women around the world.”

COLLEGES TACKLING STEM GENDER GAP

2 WOMEN IN MOTORSPORT: THE REVOLUTION

ANNOUNCING “ROKT THE RIG”, THE GLOBAL
TALENT SEARCH FOR FEMALE F1SIM RACERS



https://www.mckinsey.com/featured-insights/themes/heres-why-we-need-more-women-and-girls-in-stem
https://www.worldfinance.com/markets/social-media-shoppers-how-women-are-tweeting-to-the-check-out
https://www.youtube.com/watch?v=LZwzetXzhzQ
https://www.redbullracing.com/int-en/inspiring-the-next-generation-of-women-engineers
https://www.nasa.gov/news-release/nasa-awards-5-million-to-womens-colleges-tackling-stem-gender-gap/
https://www.elle.com/uk/life-and-culture/a44747611/women-in-motorsport/
https://www.rokt.com/blog/announcing-rokt-the-rig-the-global-talent-search-for-female-f1-sim-racers/
https://ngcproject.org/resources/state-girls-and-women-stem
https://www.womenssportsfoundation.org/do-you-know-the-factors-influencing-girls-participation-in-sports/
https://ngcproject.org/resources/state-girls-and-women-stem
https://www.womenssportsfoundation.org/do-you-know-the-factors-influencing-girls-participation-in-sports/
https://ngcproject.org/resources/state-girls-and-women-stem
https://www.womenssportsfoundation.org/do-you-know-the-factors-influencing-girls-participation-in-sports/

REPRESENTATION & BREAKING BARRIERS
BUILD A BIGGER TABLE // ACCESSIBILITY & INCLUSION

“When it comes to choosing brands, 71% of people say they vote with their wallet.” - The Harris Poll

d

FEATURED MENTORS: DIG DEEPER:
ASHLEE MARIE PRESTON neaariy MICHELLE BELL > THE RISE OF THE INCLUSIVE CONSUMER
MEDIA PERSONALITY, TRANS ROCNATION vp CREATIVE // ROC NATION

el RNl 2 WHY DIGITAL ACCESSIBILITY

SHOULD BE PART OF YOUR BRAND

BING CHEN
PRESIDENT & CO-FOUNDER //
AU HOLDINGS > 5 CONSUMER EXPECTATIONS FOR BRANDS

ENGAGING IN INCLUSIVE MARKETING IN 2023

CONSULT GOLD HOUSE’S GUIDE
FOR AUTHENTIC API STORYTELLING:

> THE GOLD STORYBOOK

BE PART OF THE SOLUTION:
> AUTHENTICALLY INCLUSIVE MARKETING

ASHLEE MARIE PRESTON

Media Personality,
Trans Educator & Advocate

“Acknowledgement without action is aided
abetment. If we aren’t actively working to
dismantle all systems of oppression
simultaneously, we're passively sustaining them.”

THE DIFFERENCE BETWEEN MULTICULTURAL
AND INCLUSIVE MARKETING

LGBTQ+ INCLUSION SHOULDN’T
JUST BE FOR PRIDE MONTH

>

+ VICTORIA'S SECRET MAKES ITS ADAPTIVE FASHION
DEBUT ON THE RUNWAY OF DREAMS DURING NYFW



https://www.mckinsey.com/industries/retail/our-insights/the-rise-of-the-inclusive-consumer
https://adasitecompliance.com/why-digital-accessibility-should-part-your-brand/
https://www.forbes.com/sites/soniathompson/2023/01/21/5-consumer-expectations-for-brands-engaging-in-inclusive-marketing-in-2023/
https://www2.deloitte.com/xe/en/insights/topics/marketing-and-sales-operations/global-marketing-trends/2022/diversity-and-inclusion-in-marketing.html
https://www.adweek.com/brand-marketing/the-real-difference-between-multicultural-and-inclusive-marketing/
https://www.thepinknews.com/2023/05/18/corporate-lgbtq-inclusion-pride-month-jpmorgan-chase/
https://www.vogue.com/article/victorias-secret-makes-their-adaptive-fashion-debut-on-the-runway-of-dreams-during-nyfw
https://theharrispoll.com/insights-news/reports/inclusive-insights-reports/

REPRESENTATION & BREAKING BARRIERS
WORDS TO LOSE & WORDS TO USE //

PUBLIC SPEAKING & HOW TO CARRY YOURSELF WITH CONFIDENCE WHAT TO DO

FEATURED MENTOR:

READ & LISTEN:
> THE NOW HELLO BY TRACY HOOPER

N WORDS TO USE AND LOSE ON THE
FIND YOUR DREAMS PODCAST

CONFIDENCE
Project

CHECK OUT TRACY’S
TIPS & TRICKS:

> LOSE THE WORD “JUST”

TRACY HOOPER NOW

Founder

"Words to LOSE | Words to USE is not about > NO NEED TO APOLOGIZE

using high-brow, fancy, SAT words. It's about
using words that are worthy of you. Say
what you know. Say what you mean. And,
say what you want with courage, conviction,
clarity and Confidence."

> LOSE A LITTLE



https://www.amazon.com/dp/B09ZCQPMQQ?ref_=pe_3052080_397514860
https://www.macslist.org/podcasts/interviews/words-to-use-and-lose-in-your-next-job-interview-with-tracy-hooper
https://www.confidenceproject.com/post/pro-tip-lose-the-word-just-1
https://www.confidenceproject.com/post/pro-tip-no-need-to-apologize-1
https://www.confidenceproject.com/post/lose-a-little
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THE POWER OF BRAND PRESENCE

MATCH POINT! // Al: BRAND COLLABORATIONS THAT MOVE THE NEEDLE

Switching’ consumer buying patterns is easier than we often think, especially in a market where Kearney Consumer

Institute research on brand loyalty found only 22 percent of respondents are fully brand loyal.” - Kearney

B FEATURED MENTORS:

TOCCARA BAKER PETER SZABO
&2 HEAD OF FIELD MARKETING // @ oearactory 5 \NDER // IDEA EACTORY

/ TRIPLELIFT
-

-. DAVID TICHIAZ e SCOTT MOORE
: A STANCE @ pRESIDENT // STANCE CEO // COVALENT
74 triplelift
Mxﬂ—-ﬁ'\
TOCCARA BAKER
Head of Field Marketing

“Choose partners that you are crystal clear
share your same values and align with your
desired audience, and purpose - do this due
diligence upfront.”

WHAT TO DO
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COLLABORATION IN ACTION:
> CROCS LIMITED EDITION COLLABORATIONS

BREAKING NEWS: THE TOP 5 HOTTEST &
> GAME-CHANGING COLLABORATIONS
THAT WILL DOMINATE IN 2023

21 EXAMPLES OF SUCCESSFUL
> CO-BRANDING PARTNERSHIPS
(AND WHY THEY’RE SO EFFECTIVE)

VIRGIL ABLOH DISCUSSES HIS
‘MARKERAD’ COLLECTION FOR IKEA

[

>
CEAN IN:

THE NEW MAGIC WORD FOR
BRANDING IS COLLABORATIONS

>

HOW TO FIND SUCCESSFUL
BRAND COLLABORATIONS



https://www.crocs.com/collaborations.html
https://www.brandvm.com/post/hottest-collaborations-of-2023
https://blog.hubspot.com/marketing/best-cobranding-partnerships
https://www.designboom.com/design/interview-virgil-abloh-markerad-collaboration-ikea-11-07-2019/#:~:text=that's%20kind%20of%20the%20reason,something%20as%20substantial%20as%20furniture.
https://www.youtube.com/watch?v=Wpe8t7vbyDQ
https://www.shopify.com/uk/blog/brand-collaborations
https://www.kearney.com/consumer-retail/article/-/insights/the-elusive-quest-for-consumer-loyalty-kearney-consumer-institute-2021-q4-quarterly-brief
https://www.kearney.com/industry/consumer-retail/article/-/insights/brand-collaborations-are-still-worth-it-but-can-the-value-be-sustained

THE POWER OF BRAND PRESENCE

EXPERIENTIAL BRAND ACTIVATION /I CREATING A PLAYGROUND#"_&;:'-D_ElE'PENING FANDOM

“When it comes to brand lift benchmarks like awareness and purchase intent, recall is even slightly more important than a person’s

baseline awareness for a brand. In looking at the five key drivers and baseline awareness, brand recall influences 38.7% of brand

liftin emerging media; baseline awareness comes in second at 37.5%.” - Nielsen

SCOTT “DJ SKEE” KEENEY
Founder & CEO

“In-person events aren’t going anywhere, but
well-planned virtual extensions of your event
will drastically increase the outcome of your
event. Keep in mind that your virtual
experience has to be more than just a passive
experience; a plain video stream by itself
doesn't work. Aim to create an extension of
the feeling, belonging and overall excitement
that people get at in-person events.”

s

WHAT TO DO

e~
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FEATURED MENTORS: W ,I

___ TRACEE LAROCCA ~ KATIESOO
2> CMO I/ ANAHEIM DUCKS/OC DICE GLoBAL CHIEF BUSINESS OFFICER GET INSPIRED-
| SPORTS & ENTERTAINMENT // DICE -
PLAY BIGGER BY AL RAMADAN, DAVE
Syay SCOTT'DJSKEE" KEENEY > PETERSON, CHRISTOPHER LOCHEAD,
FOUNDER & CEO // DXSH & KEVIN MANEY

PEAK INTO THE FUTURE:

>

WHERE ENTERTAINMENT AND
LIVE EVENTS ARE HEADED NEXT

MECK OUT HOW
BN ERS ARE PLAYING:

> 13 EXAMPLES OF EXPERIENTIAL MARKETING
F ,#CAMPAIGNS THAT'LL GIVE YOU SERIOUS EVENT ENVY

CANNES LIONS 2023: 45 STEAL-WORTHY IDEAS FROM
THE MASSIVE FESTIVAL OF CREATIVITY

HOW COACH USED GLOBAL RETAIL ACTIVATIONS TO
POPULARIZE A HERO PRODUCT



https://www.amazon.com/Play-Bigger-Dreamers-Innovators-Dominate/dp/0062407619
https://streaklinks.com/Bq1jHRVQ0L1e0NtfwQjU9Z3e/https%3A%2F%2Fpttow.com%2Fblog%2Fwhere-entertainment-live-events-are-headed-next
https://blog.hubspot.com/marketing/best-experiential-marketing-campaigns
https://www.bizbash.com/production-strategy/experiential-marketing-activations-sponsorships/media-gallery/22866440/top-brand-activations-from-cannes-lions-2023
https://www.glossy.co/fashion/how-coach-used-global-retail-activations-to-popularize-a-hero-product/
https://www.nielsen.com/insights/2023/in-emerging-media-brand-recall-is-the-biggest-driver-of-lift/

THE POWER OF BRAND PRESENCE
CREATE UNEXPECTED BRAND EXPERIENCES // AR & WEB3

“Mobile augmented reality advertising is set to take off in line with mobile ad spending hitting $195 million and mobile AR users W H AT T o D o o

hovering around 97 million in 2023, according to eMarketer predictions.” - DIGIDAY A r .
- NXT 21 =
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FEATURED MENTORS:

EXPLORE VAYNER3’S GUIDE:

ESL__ FABIO TAMBOSI AVERY AKKENINI
FA O SVP, MARKETING // W/ VAYNERS  pRESIDENT // VAYNER3 > GENERATIVE AIFOR MARKETERS

ESL FACEIT GROUP

PLUG IN:

THE NEXT FRONTIER: WHY BRANDS
MUST LIVE THEIR STORIES IN WEB 3

>

Al-POWERED AUDIENCE GROWTH: HOW
ESPORTS USES ARTIFICIAL INTELLIGENCE
TO CONNECT WITH FANS

HECK OUT WHO’S
BOING IT WELL:
GUCCI| DEBUTS FANTASTICAL ‘GOOD GAMFE’

' CAPSULE COLLECTION THAT CELEBRATES
THE WORLD OF GAMING

FABIO TAMBOSI
SVP, Global Marketing

“Gaming is global and young making us a naturally
innovative industry which means we adopt new

technologies quickly. Web3, AR, VR are all mediums that

allow us to engage and monetize communities and we
(EFG) help brands build their own authentic voice

leveraging new technology to create new experiences.” t\:ﬁ‘f .’ l;f B NG UP WITH EPIC GAMES
> =1 EFEr S
= =N FOR CUSTOMER EXPERIENCES
g
=¥ NIKE GRASP WORLD CUP FEVER WITH
- “f*"‘."ﬁ ROCKET LEAGUE COLLABORATION



https://drive.google.com/file/d/1qCRe7TUtFwNYVyWY1nVNNisCt2s6ga6a/view?usp=share_link
https://www.campaignasia.com/article/the-next-frontier-why-brands-must-live-their-stories-in-web3/485070
https://www.forbes.com/sites/forbestechcouncil/2023/09/26/ai-powered-audience-growth-how-esports-uses-artificial-intelligence-to-connect-with-fans/?sh=782e68be545f
https://wwd.com/fashion-news/fashion-scoops/gucci-good-game-collection-release-info-1235414811/
https://fashionunited.uk/news/business/lvmh-teaming-up-with-epic-games-for-customer-experiences/2023061570028
https://sportfive.com/beyond-the-match/insights/nike-grasp-world-cup-fever-with-rocket-league-collaboration
https://digiday.com/marketing/tech-driven-marketing-strategies-pick-up-as-ar-vr-and-ai-become-more-accessible/
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ITS UTOPIA!// GEN Z & GEN ALPHA BRING THE RENAISSANCE OF OPTIMISM & ,'-'EA‘TIONf‘

“76% of Gen Z surveyed said "they have a great future ahead of them," but just 44% reported feeling prepared for it.” - Axios

e \ FEATURED MENTORS:
'h'""‘ - JASON WAGENHEIM

) AMANDA FORTH
@ PRESIDENT & CRO // Wﬂl HEAD OF PARTNERSHIPS //
BUSTLE DIGITAL GROUP FABFITFUN

TH: WHAT'S B

JESSICA STUDHOLME AN
BDG svp,saLes// PLANET EAR
BUSTLE DIGITAL GROUP

- . - __ . dl FOLLOW GEN Z'S LEAD: o

GENERATION Z'S SURPRISING OPTIMIST
SHOULD GIVE THE REST OF US HOPE

—

GEN Z'S SURPRISE OPTIMISM
ABOUT THE FUTURE

JESSICA STUDHOLME
SVP, Sales

GENERATION ALPHA STEPS UP TO THE PLATE

CATCH THE INSIDER TIPS:

BRAND COLLECTIVE PODCAST,
JUV CONSULTING X SHAINA ZAFAR:
AMPLIFYING GEN 7’S VOICE

“Embrace ‘The Utopian Ethos Intentionality’;
interdependence, creativity, and human
empathy are the core values that will take
culture — and brands — forward.

- Bustle Digital Group



https://www.amazon.com/Good-News-Planet-Earth-Whats/dp/0744081580
https://www.latimes.com/opinion/story/2021-01-30/generation-z-politics-optimism-activism
https://www.axios.com/2023/09/14/gen-z-survey-future-optimism-youth-outlook
https://www.therobinreport.com/generation-alpha-steps-up-to-the-plate/
https://podcasts.apple.com/us/podcast/brand-collective/id1591650534?i=1000622931583
https://www.axios.com/2023/09/14/gen-z-survey-future-optimism-youth-outlook

ONCE UPON A.. // BRANDED CONTENT

“When a consumer watches branded content, their brand recall is up to 59% higher than it is with display ads. Viewers are also

14% more likely to seek out extra content from the same brand.” - Medium

FEATURED MENTORS:

CHRIS BRUSS JENNIFER PRINCE
Roku HEAD OF BRAND STUDIO // ROKU L\, CHIEF COMMERCIAL OFFICER //
LOS ANGELES RAMS

KIMBERLY DOEBEREINER MIKE TRESVANT
GVP, FUTURE OF ADVERTISING ONTWPrK  gyp BRAND PARTNERSHIPS // _ E
& HEAD OF P&G STUDIOS // NTWRK SRIN CR SES MAKE A SPLASH

2D L] F
PROCTER & GAMBLE R DUR : AMS HOME GAMES

THE FUTURE OF BRAND CONTENT:

A LOOMING ENTERTAINMENT GAP OPENS THE
DOOR FOR BRANDED CONTENT

WHY AD AGENCIES ARE LAUNCHING
ENTERTAINMENT UNITS

“Given the rapid shift from linear TV to
streaming, brands have recently unlocked new
opportunities to meaningfully create,
surround, influence, utilize, and participate in
long-form film & TV content. With Branded
Entertainment, advertisers are no longer
limited to just the commercial breaks - they
can be the actual content itself.”

13 HOLLYWOOD PRODUCTION COMPANIES
MAKING BRAND FILMS THAT STREAMERS LIKE
NETFLIX AND APPLE WANT TO BUY

WITH FEWER ADS ON STREAMING, BRANDS
MAKE MORE MOVIES



https://www.fastcompany.com/90922568/barbie-mattel-sugar-23-michael-sugar
https://www.adweek.com/brand-marketing/snapchat-princess-cruises-make-a-splash-with-ar-during-la-rams-home-games/
https://www.forbes.com/sites/forbesagencycouncil/2023/09/08/a-looming-entertainment-gap-opens-the-door-for-branded-content/?sh=f0200193d48c
https://adage.com/article/agency-news/ad-agencies-launch-entertainment-units-way-own-more-ip/2502736
https://www.businessinsider.com/top-hollywood-producers-making-films-for-brands-like-chase-pepsi-2023-8
https://www.nytimes.com/2021/03/23/business/media/branded-content-movies.html
https://www.forbes.com/sites/forbespr/2016/09/23/new-study-reveals-branded-content-is-twice-as-memorable-as-display-ads/#7d72629127cf
https://medium.com/the-mission/branded-content-the-what-why-when-and-how-fb9426dc3e14

OPT IN!// REINVENTING AMBASSADOR & LOYALTY PROGRAMS

-

o

WHAT TO DO

“In a survey conducted among consumers in the United States gauging their use of loyalty programs, it was found that in 2022, U.S.

consumers belonged to 16.6 loyalty programs on average but actively used a little less than half of those.” - Statista.com

FEATURED MENTORS: N \ oA

BRUCE FLOHR JILL HITMAN
REDUGHT  Evp g €SO // REDLIGHT MANAGEMENT  teachable vp MARKETING // TEACHABLE

(Raccate DONALD EVANS ~  JOFRANCO : "
“Factory. CMO // THE CHEESECAKE FACTORY |, WIAMNG . - MULTILINGUAL CONTENT : X KEEP
CREATOR & HOST // NETFLIX’S THE :
WORLD’S MOST AMAZING DWTH UN

VACATION RENTAL SLETTER BY KYLE POYAR
- teachable ~ THE PUBLISH PRESS NEWSLETTER ¥

“JILL HITMAN > - READ ON:

VP, Marketi
SIKEHNS THE SECRET TO BUSINESS GROWTH & CONSUMER
LOYALTY? BUILD BRAND COMMUNITIES

“Once you identify those existing customers
who are natural Ambassadors for your product
(we at Teachable refer to these customers as
Magnetics, as they naturally draw more
creators into our product), create an
ecosystem to nurture them through account
support, retention strategies and even counter
support of their businesses.”

DOMINATE THE MARKET: HOW TO ACTIVATE
INFLUENCERS IN YOUR BRAND NETWORK

|
l
)
|
|II
| Yr



https://www.growthunhinged.com
https://www.thepublishpress.com
https://www.statsocial.com/the-secret-to-business-growth-customer-loyalty-build-brand-communities
https://www.duel.tech/blog/how-to-activate-influencers-in-your-network
https://www.statista.com/statistics/618744/average-number-of-loyalty-programs-us-consumers-belong-to/
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PTTOW! NXT SUMMIT SESSIONS:

PIVOT PLAYS // DRIVE & MORALE
IN THE FACE OF RESTRATEGIZING

YOUR NORTH STAR // COURAGE,
FEARLESSNESS AND PURPOSE

POWER OF PLAY //
A CREATIVITY WORKSHOP
FOR YOUR MENTAL HEALTH

LIFE IS POETRY // A POETRY
WORKSHOP TO UNLOCK
YOUR CREATIVE POTENTIAL

LAUGH AT YOURSELF //
A COMEDY WORKSHOP
FOR BUSINESS & LIFE

-



A HEALTHY BUSINESS + HEALTHIER YOU i .""'"":";:.'_1"',.*_’..__ ‘

“According to a Slack study on the future of work, 80% of workers want to know more about how
L]

their organisation, and 87% want their future company to be transparent.” - Slack [ ‘ = .
" WHAT TO DO

NXT?!

FEATURED MENTORS:

KATIE ECHEVARRIA ROSEN KITCHENS KAT FREDERICK
febflfin o FOUNDER & EDITOR-IN-CHIEF // @ CMO // LOS ANGELES RAMS
FABFITFUN
SEE HOW IT MATTERS:
TOM HOFFMAN N EMPLOYEE MORALE: WHY IT
@ EMMY-WINNING PROJECT MATTERS FOR YOUR BUSINESS
MANAGER, MARS INSIGHT
MISSION // NASA -
- 10 WAYS BRANDING IMPACTS EMPLOYEE
MORALE AND ENGAGEMENT
KAT FREDERICK
CMO // LOS ANGELES RAMS START DRIVING:

HOW TO STAY MOTIVATED
AND HAPPIER AT WORK

>

“Growth of the business - whether it be
through fandom or revenue, are two different
areas we have to intentionally think about.

> 10 WAYS TO BOOST COMPANY MORALE

Both require us to consider how we create

UPSKILL AND EMPOWER YOUR MIDDLE
MANAGERS FOR A THRIVING WORKPLACE

meaning and value in people's lives.”

>



https://www.lyrahealth.com/blog/employee-morale/
https://www.linkedin.com/pulse/10-ways-branding-impacts-employee-morale-engagement-sarah-julian
https://www.forbes.com/sites/hannahart/2023/01/30/how-to-stay-motivated-and-be-happier-at-work/?sh=5558ba212251
https://www.businessnewsdaily.com/15818-boost-company-morale.html
https://www.inc.com/bernard-coleman/upskill-empower-your-middle-managers-for-a-thriving-workplace.html
https://slackhq.com/trust-tools-and-teamwork-what-workers-want
https://slack.com/blog/collaboration/methods-boosting-employee-morale

A HEALTHY BUSINESS + HEALTHIER YOU e S T4

URPOSE: = A W }7
WHAT TO DO

NXT?]

“The body’s response to Fear and excitement is exactly the same. The difference is what you
We need to train our minds to reframe our fear and call it excitement.” - Mel Robbins

FEATURED MENTORS:

PR  MICHELLE HAGEN MaseMutag) T VNIFER HALLORAN
/ e
EVP, GLOBAL PARTNERSHIPS //  <-MassMutual c\Mo, HEAD OF MARKETING AND
aramournt v v .
S PARAMOUNT PICTURES BRAND // MASSMUTUAL FIND & EMBRACE YOUR INNER POWER:
7IAD AHMED 5 WINNERS TAKE ALL: THE ELITE CHARADE OF CHANGING THE
JYV  FOUNDER & CEO 1/ JUV CONSULTING WORLD BY ANAND GIRIDHARADAS

BLINK: THE POWER OF THINKING WITHOUT THINKING BY
MALCOLM GLADWELL

& MassMutual

THE SECRET TO STOPPING FEAR AND ANXIETY
(THAT ACTUALLY WORKS)

JENNIFER HALLORAN

CMO, Head of Marketing & Brand > THE CALL TO COURAGE

CONSIDER PURPOSE WITH:

START WITH WHY: HOW GREAT LEADERS INSPIRE EVERYONE TO
TAKE ACTION BY SIMON SINEK

/]

“Courage comes from the French word "coeur,’
meaning heart. It embodies a willingness to
take emotional risks and be vulnerable with
others. Courage is a vital force that leads to
good mental health, guiding us through the
traumas of life - it's essential.”

>

THE PURPOSE PREMIUM: WHY A PURPOSE-DRIVE STRATEGY IS
GOOD FOR BUSINESS

>

> THE GREAT WORK OF YOUR LIFE BY STEPHEN COPE



https://www.amazon.com/Winners-Take-All-Charade-Changing/dp/110197267X/ref=tmm_pap_swatch_0?_encoding=UTF8&qid=1695671846&sr=1-1
https://www.amazon.com/Blink-Power-Thinking-Without/dp/0316010669
https://www.youtube.com/watch?v=6n8i7ua0mSw
https://www.youtube.com/watch?v=gr-WvA7uFDQ
https://www.amazon.com/Start-Why-Leaders-Inspire-Everyone/dp/1591846447
https://drive.google.com/open?id=1yjAC9zy12rO6zc_LaCxeLeJUD6z0FCyo
https://www.amazon.com/Great-Work-Your-Life-Journey-ebook/dp/B0080Z5JT4/ref=tmm_kin_swatch_0?_encoding=UTF8&qid=1695415258&sr=8-1

A HEALTHY BUSINESS + HEALTHIER YOU
POWER OF PLAY // ACREATIVITY WORKSf

“Nearly 50% of employees and 53% of managers report that they're burned out at work, acc
to new research from Microsoft” - CNBC

FEATURED MENTOR:

A" /P soomg0

INSTITU

KAREN ROBINOVITZ
Co-Founder & CEO

“It’s so easy to get caught up in the stresses
of life - work, relationships, finances, the
frenzy of the news cycle, personal anxieties.
As we get riddled with responsibilities, it’s
easy to forget to simply let go and play. For
kids, it’s natural. When we, as adults, allow the
children within us to come out, even for ten
minutes, we get a new jolt of energy. It enables
us to drop the stories that often hold us back.
Unleashing your inner 7-year-old offers so
many benefits for mental wellness, brain
functionality, creativity - it’s like a vacation
and a spa reprieve at once”

WHAT TO DO

NXT?]

UNDERSTANDING THE PROBLEM:

50% OF WORKERS ARE BURNED OUT &
> "PRODUCTIVITY PARANOIA" COULD BE
MAKING IT WORSE

THE DEVASTATING IMPACT OF
THE EPIDEMIC OF LONELINESS

>

JOIN IN:

THE PLAYFUL ADVANTAGE: HOW PLAYFULNESS
ENHANCES COPING WITH STRESS

>

> THE WELL-BEING OF PLAYFUL ADULTS

> USING PLAY TO REWIRE & IMPROVE YOUR BRAIN

HOW TO ADD MORE PLAY TO YOUR GROWN-UP
LIFE, EVEN NOW



https://www.cnbc.com/2022/10/06/microsoft-50-percent-of-people-are-burned-out-at-work.html
https://www.hhs.gov/about/news/2023/05/03/new-surgeon-general-advisory-raises-alarm-about-devastating-impact-epidemic-loneliness-isolation-united-states.html
https://www.tandfonline.com/doi/abs/10.1080/01490400.2013.761905?journalCode=ulsc20
https://europeanjournalofhumour.org/index.php/ejhr/article/view/Rene%20Proyer
https://m.youtube.com/watch?v=BwyZIWeBpRw
https://www.nytimes.com/2020/08/14/smarter-living/adults-play-work-life-balance.html?smid=nytcore-ios-share&referringSource=articleShare
https://www.cnbc.com/2022/10/06/microsoft-50-percent-of-people-are-burned-out-at-work.html

A HEALTHY BUSINESS + HEALTHIER YOU “’““ 2, )
LIFE IS POETRY // APOETRY WORKSHOP TO UNLOCKNOUR =
CREATIVE POTENTIAL ‘ = %

FEATURED MENTOR: WHAT TO DO

NXT?]

. | DIG DEEPER:

BIG MAGIC: CREATIVE LIVING BEYOND FEAR
BY ELIZABETH GILBERT

ADAM ROA
Artist, Coach & Founder

> THE ARTIST’S WAY BY JULIA CAMERON

ADAM'’S 4-STEP PROCESS:

« UNKINK THE HOSE
Remove the fear, doubts, limiting beliefs
that are blocking creative flow.

LISTEN IN:
> THE DEEP DIVE WITH ADAM ROA PODCAST

e CONNECT TO THE SOURCE
Shift into a physiological state conducive
to creating in excellence.

CHECK OUT THIS EPISODE:

WHY DOES CREATIVITY REQUIRE
SO MUCH SPACE

« TURN UP THE FLOW
Optimize your habits, routine, and
environment for creativity.

« SPOUT IT OUT
Embrace your story and uniqueness to
express authentically.



https://www.amazon.com/Big-Magic-Creative-Living-Beyond/dp/1594634718/ref=tmm_hrd_swatch_0?_encoding=UTF8&qid=&sr=
https://www.amazon.com/Artists-Way-Spiritual-Higher-Creativity/dp/1585421472/?_encoding=UTF8&pd_rd_w=tsrog&content-id=amzn1.sym.579192ca-1482-4409-abe7-9e14f17ac827&pf_rd_p=579192ca-1482-4409-abe7-9e14f17ac827&pf_rd_r=137-9018822-2279061&pd_rd_wg=weva1&pd_rd_r=340c9d70-a28f-4478-9bf2-1e600232e8d0&ref_=aufs_ap_sc_dsk
https://open.spotify.com/show/1lS1p0kLQlrzleiszWZ4Rr?si=e5bff3a043ff4445
https://open.spotify.com/episode/7rVtUJ7wSvLLqtqMUGngsd?si=SWAAypy6Qu6PfOFXgvLOhQ)

A HEALTHY BUSINESS + HEALTHIER YOU ' SCE
LAUGH AT YOURSELF // ACOMEDY WORKSHOP FOR BUSINESSES

|
(7
T
|
L

“Laughter relaxes the whole body. A good, hearty laugh relieves physical tension and stress, lea:

to 45 minutes after.” - HelpGuide.org

WHAT TO DO

NXT?]

CHECK OUT THE PROOF:
> LEADING WITH HUMOR

FEATURED MENTOR:

10 REASONS WHY HUMOR IS A KEY TO
SUCCESS AT WORK

> HOWTO LAUGH AT WORK

BEN GLEIB

KEEP LAUGHING WITH:

BEN GLEIB’S AMAZON SPECIAL:
NEUROTIC GANGSTER

Standup Comedian, Star Of Chelsea Lately,
Idiotest & Acclaimed Standup Specials

“Contrary to conventional wisdom, if you can’t
laugh at yourself, you look weak. Humility and
humor are keys to strength.”

> BEN GLEIB: THE MAD KING

(@bengleib



https://hbr.org/2014/05/leading-with-humor
https://www.forbes.com/sites/jacquelynsmith/2013/05/03/10-reasons-why-humor-is-a-key-to-success-at-work/?sh=14a1bc1d5c90
https://www.nytimes.com/2021/03/06/business/dealbook/humor-seriously-work.html
https://www.amazon.com/Ben-Gleib-Neurotic-Gangster/dp/B06XWFYQGP
https://www.youtube.com/watch?v=zJbQT-ZcPLw
https://www.helpguide.org/articles/mental-health/laughter-is-the-best-medicine.htm

EXPLORE

ADDITIONAL RESOURCES:

EXTENDED
] Bro)r.
ELTOVV. ML"\ IA\SJIN RS Tuc TiLe
ECOMME I\ NH@INS RESOURCES & CONTENT FOR YOU

L
_'!-

"/

LEVEL UP // FOR THE
SUSINESS & BRAND

CHAPTER6

Click to jump to a session

-




EXTENDED PTTOW! MENTOR RECOMMENDATIONS
BEYOND THE TITLE // RESOURCES & CONTENT FOR YOU

= T

.-E\—r
ENGAGE IN MINDFULNESS DIVE INTO THE NET:
& PURPOSE: > COSMIC MASCULINITY DEATH TO STOCK TRENDS |
THE TRUE VOICE APP & THE CREATIVE ACT BY RICK RUBIN | BUSTLE DIGITAL GROUP
e e ADD TO YOUR READING QUEUE:
>  ELON MUSK BY WALTER ISAACSON | LIN DAI // ONEOF 5 ANUNFILTERED CONVERSATION WITH MRBEAST |
~ 10 LESSONS FROM THE GREAT WORK OF YOUR LIFE | ADAM BAUER // FAZE CLAN
MICHELLE HAGEN // PARAMOUNT PICTURES NO RULES RULES BY REED HASTINGS & ERIN MEYER |
> TR ST E > FAZE RUG & SIDEMEN | ADAM BAUER // FAZE CLAN
5 HOW A 14-MINUTE VIDEO ON POSTURE CHANGED MY LIFE |

KAREN ROBINOVITZ // SLOOMOO THE EVERY BY DAVE EGGERS | ZIAD AHMED // e

UV CONSULTING

-"‘-“'"-—--.._-——-"w--—*%

> ATOMIC HABITS | KATIE SOO // DICE

———e—

A GREAT LISTEN CHECK OUT THE FUTURE

FOR YOUR COMMUTE: OF F1 WITH ROKU:

5  LUSHCOSMETICS - THE SOUND BATH PODCAST) 5 TOENTICE WOMEN TO RACING, THE F1 ACADEMY
BUSTLE DIGITAL GROUP PICKS UP WHERE THE W SERIES LEFT OFF

——— T ROKT AND ORACLE RED BULL RACING

ESPORTS’ SEARCH FOR WOMEN SIM RACERS

> DRIVEN BEYOND LIMITS

INTERNATIONAL WOMEN IN ENGINEERING
DAY AT THE RED BULL RACING FACTORY

> REDBULL RACING HIGHLIGHTS FEMALE ENGINEERS IN F1



https://www.truevoiceapp.com
https://www.amazon.com/Creative-Act-Way-Being/dp/0593652886/ref=sr_1_1?gclid=Cj0KCQjwpc-oBhCGARIsAH6ote_HpsThAxZ0uAw3cOIn5KZOhRLyN41YmxGYBzPXYk7ENfqXMFfpIdoaAgk7EALw_wcB&hvadid=646998843044&hvdev=c&hvlocphy=9004340&hvnetw=g&hvqmt=e&hvrand=12486069126411660559&hvtargid=kwd-1946733075525&hydadcr=8487_13545024&keywords=the+creative+way+rick+rubin&qid=1695840538&sr=8-1
https://www.purposeup.com/10-lessons-from-the-great-work-of-your-life/
https://www.nytimes.com/2023/07/04/magazine/unintentional-asmr-videos.html?smid=nytcore-ios-share&referringSource=articleShare
https://www.amazon.com/Atomic-Habits-Proven-Build-Break/dp/0735211299
https://www.tiktok.com/@dtstrends/video/7279098702579502366?is_from_webapp=1&sender_device=pc&web_id=7282804268188075563
https://www.youtube.com/watch?v=9IQ_ldV9z_A
https://www.youtube.com/@rug
https://www.youtube.com/@Sidemen
https://open.spotify.com/show/3iK1GjF8gtVrC6YBSvYRk7?si=ed69bcf856ad49ca
https://www.amazon.com/Elon-Musk-Walter-Isaacson/dp/1982181281
https://www.amazon.com/No-Rules-Netflix-Culture-Reinvention/dp/1984877860
https://www.amazon.com/Every-novel-Dave-Eggers/dp/0593315340
https://www.nytimes.com/2023/07/15/sports/autoracing/f1-academy-women.html
https://www.redbullracing.com/int-en/rokt-the-rig-talent-hub-announcement
https://www.youtube.com/watch?v=Ip2ivT4ZIN0
https://www.youtube.com/watch?v=zrTSGG6Q9jg
https://www.forbes.com/sites/josephwolkin/2023/10/04/red-bull-racing-highlights-female-engineers-in-formula-1/?sh=7377e14d24b0

EXTENDED PTTOW! MENTOR RECOMMENDATIONS
LEVEL UP // FOR THE BUSINESS & BRAND

w

STAY IN THE KNOW:

>

vV V VvV V

MARKETING OVER COFFEE | TOCARRA BAKER // TRIPLELIFT

THE FUTURE OF EVERYTHING | KATIE SOO // DICE

HOW | BUILT THIS | KATIE SOO // DICE GET INTO THE MINDS OF GEN Z:
LENOVO IS WINNING OVER GEN Z BY MAKING WORK

THE COLIN AND SAMIR SHOW | ADAM BAUER // FAZE CLAN 2 MEANINGFUL | AMANDA FORTH // FABFITFUN

MASTERS OF SCALE | KATIE SOO // DICE 5 BACKTOSCHOOL, PART Il: FROMATO (GEN) Z|

ZIAD AHMED // JUV CONSULTING

THE ART OF ENGAGING GEN Z AUDIENCES |
SCOTT “DJ SKEE” KEENEY // DXSH

w\

W

STEP INTO THE FUTURE
OF BRANDING:

EVOLVING BRAND STORYTELLING FOR ADVERTISERS |
CHRIS BRUSS // ROKU

>

MOVING YOUR BRAND OUT OF THE FRIEND ZONE |
DOUG ZARKIN

BEHIND THE SCENES OF THE LA RAMS HEIST MOVIE
> MARKETING EFFORT | JEN PRINCE // LA RAMS

UNVEILING THE METAVERSE |
> SCOTT “DJ SKEE” KEENEY // DXSH

EMBRACING HUMANITY IN THE AGE OF Al |
JO FRANCO



https://open.spotify.com/show/78warKsnB1bSGJQN886y21
https://www.wsj.com/news/tech/future-of-everything?mod=&psid=WSJ_DSA_GOO_ACQ_NA&gclsrc=aw.ds&gad=1&gclid=CjwKCAjw4P6oBhBsEiwAKYVkq3NzRw75-LoUEV1AjCGVSUQR0Ky9ZbiV9dSY59MjIjbnC4T_Ti5V4BoCe_YQAvD_BwE
https://www.guyraz.com/howibuiltthisbook
https://open.spotify.com/show/5QaSbbv2eD4SFrlFR6IyY7?si=fb4db6947a7a4b8c
https://mastersofscale.com/episodes/
https://www.adweek.com/brand-marketing/brandweek-lenovo-winning-gen-z-meaningful-work/amp/
https://open.spotify.com/episode/46Jt6rTDUCKQwjMuhkQxF5?si=hjCec5kDRQ6GRsmwOXblyQ
https://streaklinks.com/Bq1jHRdamjG0xZWcDw8WWXyE/https%3A%2F%2Fpttow.com%2Fblog%2Fthe-art-of-engaging-gen-z-audiences
https://www.campaignlive.com/article/evolving-brand-storytelling-advertisers-rokus-chris-bruss/1827135
https://www.dougzarkin.com
https://www.thedrum.com/news/2023/06/14/behind-the-scenes-the-la-rams-heist-movie-marketing-effort
https://pttow.com/blog/unveiling-the-metaverse
https://www.forbes.com/sites/forbestechcouncil/2023/04/27/embracing-humanity-in-the-age-of-ai-the-importance-of-company-culture/

1 Bl AN

With love,

The PTTOW! Nxt Team






