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Ben Alldis Leanne Hainsby-Alldis

Author, Wellness Expert, Instructor Women’s Wellness Advocate, Instructor
Peloton Peloton




CHECK OUT I AM ROZE
& THEIR SONG DOLLAR


https://open.spotify.com/track/0jMSZtSikKIovVEbss39FL?si=aec129f3217b47a1

On TikTok, brands who dare to be bold, win.
The brands that stand out are the ones who take
calculated creative risks, show up with authenticity,
and co-create with their communities. When brands

blend entertainment with emotional insight and
cultural relevance, they unlock a new kind of impact:
building trust, driving ROI, and earning real attention

in a world where every second counts.
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SNACKABLE CONTENT, MOBILE MARKETING
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AT YOUR FINGERTIPS
SNACKABLE CONTENT, MOBILE MARKETING
& STICKINESS ON THE SMALLEST SCREENS


https://www.bcg.com/publications/2024/what-consumers-want-from-personalization
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/how-we-help-clients/clm-online-retailer
https://www.edelman.com/trust/2025/trust-barometer
https://www.edelman.com/trust/2025/trust-barometer
https://www.forbes.com/councils/forbescommunicationscouncil/2023/11/10/2024-b2b-tech-marketing-trends-the-year-of-authenticity/?https://www.forbes.com/councils/forbescommunicationscouncil/2023/11/10/2024-b2b-tech-marketing-trends-the-year-of-authenticity/?
https://sproutsocial.com/insights/organic-social-media-growth/
https://www.businessinsider.com/rise-of-video-podcasts-complications-confusion-advertisers-2025-4

10

We talked about the importance of investing in
building brand and joining the right customer
conversations, communities and networks to build
trust. Winning today, is about showing up where

your customers are, when they’re most engaged, and
delivering value that feels bespoke. That’s the power
of relevance —and it’s what turns every Transaction

Moment™ into a brand-building opportunity.
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THE RELEVANCE REVOLUTION
FUTURE OF RETAIL & GENERATIONAL
SHOPPING TRENDS


https://hubs.ly/Q03fHPWv0
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THE RELEVANCE REVOLUTION
FUTURE OF RETAIL & GENERATIONAL
SHOPPING TRENDS


https://hbr.org/2024/09/why-loyalty-programs-fail
https://hbr.org/2024/09/why-loyalty-programs-fail
https://www.bcg.com/publications/2022/how-media-is-shaping-retail
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In order to thrive amongst the backdrop of a rapidly
changing digital landscape brands will need to take
risks. Creating a safe space for experimentation within

marketing organisations will be critical to unlocking
this. That requires trust and credibility with critical
stakeholders, and in some cases exemptions from
certain protocols and processes to enhance agility

and pace-to-market.
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FORGET WHAT YOU KNOW
CHALLENGE THE STATUS QUO & UNLEARN
EVERYTHING YOU THINK ABOUT MARKETING
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FORGET WHAT YOU KNOW
CHALLENGE THE STATUS QUO & UNLEARN
EVERYTHING YOU THINK ABOUT MARKETING


https://www.goldmansachs.com/insights/articles/the-creator-economy-could-approach-half-a-trillion-dollars-by-2027
https://www.goldmansachs.com/insights/articles/the-creator-economy-could-approach-half-a-trillion-dollars-by-2027
https://www.businessinsider.com/nvidia-brands-using-ai-boost-marketing-delta-unilever-mars-2025-3
https://www.gartner.com/en/marketing/topics/marketing-budget
https://www.pwc.com/us/en/executive-leadership-hub/library/election-insights-2024-cmo.html
https://www.cmocouncil.org/about/media-center/press-releases/cmos-predict-major-shift-in-marketing-technology-in-2024--ai-boosted-solutions-are-key-to-powering-sharper-personalization-and-improved-performance
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At e.l.f., our commitment to positivity, inclusivity and
accessibility is who we are. Our team, with 74% women,
76% Gen Z and Millennial, and 44% diverse, reflects our
diverse community. This extends to our Board of Directors,
who are 78% women and 44% diverse. From our inception
21 years ago to today, our mission has been unwavering:

to bring the best of beauty to every eye, lip and face.

We're dedicated to democratising access across all aspects
of our business — from beauty to the boardroom, to equity,

to women in sports, to gaming and beyond.
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WAVES OF CHANGE
GLOBAL SOCIAL EVOLUTION & WHAT
IT MEANS FOR BUSINESS EVERYWHERE


https://sustainableai.substack.com/p/can-you-mitigate-your-ai-carbon-footprint

18

WAVES OF CHANGE
GLOBAL SOCIAL EVOLUTION & WHAT
IT MEANS FOR BUSINESS EVERYWHERE


https://www.ey.com/en_gl/newsroom/2025/03/ey-future-consumer-index-brands-fall-out-of-favor-as-pressure-mounts-to-win-back-faltering-customer-loyalty
https://www.mckinsey.com/capabilities/operations/our-insights/supply-chain-risk-survey
https://wmo.int/media/news/world-economic-forum-annual-report-again-highlights-environmental-risks
https://www.forbes.com/councils/forbesbusinesscouncil/2025/03/05/cutting-through-the-noise-on-dei-advice-for-businesses/
https://www.forbes.com/sites/lbsbusinessstrategyreview/2025/03/25/what-the-esg-backlash-reveals-and-what-comes-next/
https://reports.weforum.org/docs/WEF_Global_Cooperation_Barometer_2025.pdf
https://reports.weforum.org/docs/WEF_Global_Cooperation_Barometer_2025.pdf
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WORKSHOP
“TAP” INTO YOUR SOUL FINDING EMOTIONAL
FREEDOM FROM STRESS & TRAUMA


https://www.samanthahoogenboom.com/coaching.html
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WORKSHOP
“TAP” INTO YOUR SOUL FINDING EMOTIONAL
FREEDOM FROM STRESS & TRAUMA
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WORKSHOP
SHIFTING YOUR PERSPECTIVE ON CREATIVITY
A POETRY INSPIRED EXPERIENCE TO IGNITE YOUR BRAIN
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WORKSHOP
SHIFTING YOUR PERSPECTIVE ON CREATIVITY
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WORKSHOP
SHIFTING YOUR PERSPECTIVE ON CREATIVITY
A POETRY INSPIRED EXPERIENCE TO IGNITE YOUR BRAIN
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RESOURCES

SNACKABLE CONTENT, MOBILE
MARKETING & STICKINESS ON
THE SMALLEST SCREENS

What Consumers Want From Personalisation
Targeted Online Marketing Boost Conversion Rates
2025 Edelman Trust Barometer

B2B Marketing Trends: The Year Of Authenticity

No One Knows How to Define A “Podcast” Anymore

The Seventh Level by Amanda Slavin

FUTURE OF RETAIL &
GENERATIONAL
SHOPPING TRENDS

The State of Fashion 2025
The Future of Retail: 10 Game-Changing Trends That

Will Define 2025

Why Loyalty Programs Fail

How Retail Media Is Reshaping Media
The Joy of Checking Out



https://www.bcg.com/publications/2024/what-consumers-want-from-personalization
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/how-we-help-clients/clm-online-retailer
https://www.edelman.com/trust/2025/trust-barometer
https://www.forbes.com/councils/forbescommunicationscouncil/2023/11/10/2024-b2b-tech-marketing-trends-the-year-of-authenticity/?https://www.forbes.com/councils/forbescommunicationscouncil/2023/11/10/2024-b2b-tech-marketing-trends-the-year-of-authenticity/?
https://www.businessinsider.com/rise-of-video-podcasts-complications-confusion-advertisers-2025-4
https://the-seventhlevel.com/book/
https://www.mckinsey.com/industries/retail/our-insights/the-state-of-fashion
https://www.forbes.com/sites/bernardmarr/2024/10/29/the-future-of-retail-10-game-changing-trends-that-will-define-2025/
https://hbr.org/2024/09/why-loyalty-programs-fail
https://www.bcg.com/publications/2022/how-media-is-shaping-retail
https://hubs.ly/Q03fHPWv0

RESOURCES

CHALLENGE THE STATUS QUO & GLOBAL SOCIAL REVOLUTION &
UNLEARN EVERYTHING YOU THINK WHAT IT MEANS FOR BUSINESS
ABOUT MARKETING EVERYWHERE
Traditional Digital Marketing Is Going Amiss. . Climate Anxiety Is On The Rise
Should Luxury Go Lo-Fi? . EY Future Consumer Index
Roblox Announces New Ad Format . Supply Chains: Still Vulnerable
The Creator Economy Could Approach Half-A- . WEF’s Global Risks Report 2025
Trillion Dollars by 2027 . Cutting Through The Noise On DEI: Advice For Businesses
How CMOs Are Using Al To Make The Most Out . What The ESG Backlash Reveals—And What Comes Next
of Their Ad Budgets . 2025 Global Cooperation Barometer
Marketing Budgets: How Much Should Your Team . Can You Mitigate Your Al Carbon Footprint2*
Spend
CMOS and Mqueﬁng Leaders *Provided By - Official Sustainability Partner of PTTOW!

CMOs Predict Major Shift in Marketing
Technology



https://www.voguebusiness.com/story/consumers/traditional-digital-marketing-is-going-amiss-should-luxury-go-lo-fi
https://www.reuters.com/technology/roblox-announces-new-ad-format-google-partnership-boost-advertising-business-2025-04-01/
https://www.goldmansachs.com/insights/articles/the-creator-economy-could-approach-half-a-trillion-dollars-by-2027
https://www.businessinsider.com/nvidia-brands-using-ai-boost-marketing-delta-unilever-mars-2025-3
https://www.weforum.org/stories/2024/05/climate-anxiety-is-on-the-rise-heres-what-we-do-about-it/
https://www.ey.com/en_gl/newsroom/2025/03/ey-future-consumer-index-brands-fall-out-of-favor-as-pressure-mounts-to-win-back-faltering-customer-loyalty
https://www.mckinsey.com/capabilities/operations/our-insights/supply-chain-risk-survey
https://wmo.int/media/news/world-economic-forum-annual-report-again-highlights-environmental-risks
https://www.forbes.com/councils/forbesbusinesscouncil/2025/03/05/cutting-through-the-noise-on-dei-advice-for-businesses/
https://www.forbes.com/sites/lbsbusinessstrategyreview/2025/03/25/what-the-esg-backlash-reveals-and-what-comes-next/
https://reports.weforum.org/docs/WEF_Global_Cooperation_Barometer_2025.pdf
https://sustainableai.substack.com/p/can-you-mitigate-your-ai-carbon-footprint
https://www.gartner.com/en/marketing/topics/marketing-budget
https://www.pwc.com/us/en/executive-leadership-hub/library/election-insights-2024-cmo.html
https://www.cmocouncil.org/about/media-center/press-releases/cmos-predict-major-shift-in-marketing-technology-in-2024--ai-boosted-solutions-are-key-to-powering-sharper-personalization-and-improved-performance
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