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The 2024 PTTOW! NXT Summit featured conversations and ideation sessions with culture-shapers,
PTTOW! Mentors, and the next generation of leadership from a wide array of industries.

This report was designed to give you a glimpse into some of the Summit moments you may have missed
and help you carry the connections and lessons learned through the remainder of 2024 and beyond.

Leverage this document as a resource tool: Scan the sessions, explore the links,

and feel free to pass a|ong to friends and colleagues.

With love,
Your Friends at PTTOW!
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WORKSHOP: PTSD TO PT GROWTH
MAKE PEACE WITH ADVERSITY
& REFRAME YOUR STRESS




PRIORITIZING WELLNESS



https://www.businessolver.com/workplace-empathy/
https://www.coursera.org/learn/the-science-of-well-being
https://www.who.int/teams/mental-health-and-substance-use/promotion-prevention/mental-health-in-the-workplace
https://www.who.int
https://www.who.int
https://www.hims.com/blog/mental-health
https://www.forhers.com/blog/mental-health
https://www.amazon.com/Endure-Curiously-Elastic-Limits-Performance/dp/0062499866
https://www.amazon.com/Radical-Respect-Work-Together-Better/dp/1250623766
https://www.forbes.com/sites/julianhayesii/2024/06/26/ceo-mental-health-how-executive-therapy-benefits-leaders/#
https://www.amazon.com/Radical-Candor-Kick-Ass-Without-Humanity/dp/1250103509

PRIORITIZING WELLNESS
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https://www.gallup.com/workplace/357764/fast-feedback-fuels-performance.aspx
https://bit.ly/wcfeedbackframework
https://www.ccl.org/articles/leading-effectively-articles/create-better-culture-start-with-compassionate-leadership/
https://www.forbes.com/sites/drsamanthamadhosingh/2024/05/07/4-reasons-why-admitting-you-are-wrong-can-be-a-leaders-superpower/
https://www.washingtonpost.com/technology/2024/04/22/feedback-generations-work-tips/
https://www.gallup.com/workplace/357764/fast-feedback-fuels-performance.aspx
https://open.spotify.com/episode/4yxH9SW5HM9Y5nfWrHBc9s?si=ld70X0APTlqRoftRhuUg6w
https://open.spotify.com/show/4DcRBl1CLhl9987c7cSCHf
https://open.spotify.com/show/4DcRBl1CLhl9987c7cSCHf

PRIORITIZING WELLNESS

X Me, Fe/y Shar



https://www.msfengshui.com/feng-shui-bagua
https://www.msfengshui.com/blog/feeling-secure-with-the-command-position-in-feng-shui
https://www.msfengshui.com/blog/feeling-secure-with-the-command-position-in-feng-shui
https://www.msfengshui.com/blog/fengshuiyourofficespaceevenyourcubicles
https://www.msfengshui.com/

PRIORITIZING WELLNESS
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https://sleepdoctor.com/books/sleep-drink-breathe/
https://sleepdoctor.com/sleep-quizzes/chronotype-quiz/
https://sleepdoctor.com
https://sleepdoctor.com
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PRIORITIZING WELLNESS



https://www.meganmonahan.com/books
https://www.meganmonahan.com/books

CHAPTER 2

INTO THE MINDS
OF YOUR AUDIENCE

FEATURED SUMMIT SESSIONS:

THINK TANK: FAN THE FLAME THINK TANK: TRUSTED CIRCLE
HOW TO SUPERCHARGE YOUR BRIDGE AUDIENCE GAPS & CREATE
AUDIENCES DEEPER CONNECTION WITH EDITORIAL

THINK TANK: NEXT IN LINE
STRATEGIES FOR GEN ALPHA’S
WALLET SHARE

THINK TANK: NIHILISM 101
EXPLORING GEN Z’S PERSPECTIVE SHIFT




FANTHE FLAME

HOW TO SUPERCHARGE YOUR AUDIENCES

“Almost a quarter of consumers (23%) report a ‘complete obsession’ with their product or brand of choice, per the report.
Additionally, more than 50% think about or engage with the product at least once a day while 56% have been invested in

the brand or product for at least a decade.” — Source: Marketing Drive
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ILLUMINATION

JASON WAGENHEIM
CEO, NORTH AMERICA

SAM BERGEN
CMO

“There’s never been a more exciting time to be a fan. With the widespread availability of streaming
access to global matches, closer connections to players and teams, and new technologies fueling
deeper engagement among fan communities, the entire world of sport is truly at our fingertips.”

- Jason Wagenheim // CEQO, North America // Footballco

“Fandom is organic, you can support it, but you cannot force it..”

- Sam Bergen // CMO // lllumination

TO THE MINDS OF YOUR AUDIENCE

WHAT TO DO NEXT?!

© START WITH:
+ MOVE YOUR BRAND OUT OF THE FRIEND ZONE BY DOUG ZARKIN
« REALIZE THE UNTAPPED VALUE OF FANDOMS
© SEE THE FUTURE OF FANDOM:
« WHY BRANDS SHOULD PREPARE FOR THE RISE OF SUPER FANS
« THE BEGINNING OF THE IMMERSIVE SPORTS ERA
« THE FOOTBALLCO’S FUTURE OF FANDOM REPORT
« FANS: HOW WATCHING SPORTS MAKES US HAPPIER BY LARRY
OLMSTED

FEATURED MEMBERS:

= Footballco

ILLUMINATION

Th
Good Feet
Store



https://www.marketingdive.com/news/fandom-marketers-heres-what-the-numbers-say/710602/#:~:text=Fandom%3A%20explained&text=Almost%20a%20quarter%20of%20consumers,for%20at%20least%20a%20decade.
https://www.amazon.com/dp/B0CKD7F4S4
https://deloitte.wsj.com/cmo/realize-the-untapped-value-of-fandoms-5558f3eb
https://www.adweek.com/brand-marketing/why-brands-should-prepare-for-the-rise-of-super-fans/
https://www2.deloitte.com/us/en/insights/industry/media-and-entertainment/immersive-sports-fandom.html
https://drive.google.com/file/d/1JC5hVUXoIFqppOdCzvcAZcLxQi3N-b1b/view
https://www.amazon.com/Fans-Watching-Happier-Healthier-Understanding/dp/B0B6Q8LMFB/ref=sr_1_10?dib=eyJ2IjoiMSJ9.5SlhITfTG7b3Gtjm89-Yp0gvB0dVSgQGtQdPLUvxutN_JDSqJX1riWqUwyUHqI-zrtEnYIJTA1spelO5eKHybs_1v7LEf72Toe7RO0A07XqyNF1jdzJWE6uOyWWV3SK4E_-HKqwaLWwK8m0tSiW1jeJbdHYPbFGFwSQWJNQmfbIHRO3XUqFn0MNdbCGutz7dwzMDViLJD4Gbq7UrBi0Y81JMlIYC1Bv_5HgcSyQvJMw.tCtOJUL91moIIUQa6Kr9ox5gWQ4QRqshyQoYIYEAb30&dib_tag=se&keywords=sports+fan+book&qid=1729209303&sr=8-10

TRUSTED CIRCLE O THE MINDS OF YOUR AUDIENCE
BRIDGE AUDIENCE GAPS & CREATE DEEPER CONNECTION WITH EDITORIAL

“Thirty-six percent (36%) of digital content consumers trust content published by brands more than content from traditional
media organizations (including TV news, newspapers, magazines or online news sites)—indicating a shift where brands are

beginning to be seen as credible primary sources for information and entertainment.” - Source: National Research Group W H A T T O D O N E X T ? !

© UTILIZE THE POWER OF SOCIAL:
« THE 2024 INFLUENCER MARKETING REPORT
« ONSOCIAL IS A MOVING TARGET
« HOW TO USE CONTENT MARKETING TO BUILD AN
ENGAGED AUDIENCE
« THE IMPACT OF Al ON CONTENT CREATION
© CHECK OUT:
« WHY UNLIKELY BRAND PARTNERSHIPS ARE EVERYWHERE
« THE MEMBERSHIP ECONOMY
. KNOW YOUR CUSTOMERS’ “JOBS TO BE DONE”
© LOOK TO THE FUTURE: THE NEW AMERICAN DYNASTY: A
LOOK AT THE DNA OF YOUNG AMERICANS

FEATURED MEMBERS:

WESLEY BONNER |
SVP, MARKETING

& AUDIENCE DEVELOPMENT
(HEAD OF SOCIAL) BDG h U I U overive MCoBeauty.

“Creating content that authentically meets consumers where they are builds trust by resonating with their real experiences,
values, culture, and needs. This approach will foster a deeper connection, as audiences are more likely to engage with brands that
reflect their genuine identity and perspectives.”

— Wesley Bonner // SVP, Marketing & Audience Development (Head of Social) // Bustle Digital Group



https://www.nrgmr.com/our-thinking/lifestyle/building-trust-credibility-and-relationships-through-quality-brand-content/
https://sproutsocial.com/insights/data/influencer-marketing-report1/
https://sproutsocial.com/insights/authenticity-on-social-media/
https://www.shopify.com/retail/content-marketing-for-retailers-how-to-build-an-audience-online
https://www.thedrum.com/opinion/2024/06/11/personalization-vs-ai-content-finding-the-balance
https://www.adweek.com/brand-marketing/odd-couples-why-unlikely-brand-collaborations/
https://www.mhprofessional.com/the-membership-economy-pb-9781266057229-usa
https://hbr.org/2016/09/know-your-customers-jobs-to-be-done
https://bdg.box.com/s/rb6x0xjrg9qd75p5laacri5whtjc71ay
https://bdg.box.com/s/rb6x0xjrg9qd75p5laacri5whtjc71ay

NIHILISM 101 TO THE MINDS OF YOUR AUDIENCE
EXPLORING GEN Z’S PERSPECTIVE SHIFT

“Boundaries isn't just a buzzword for Gen Z; it's a survival strategy. For example, 68% of Gen Z find detachment a vital strategy W H A T T O D O N E X T 219
to safeguard their mental health—a sentiment echoed by 647% who consciously disconnect from global challenges to stave off o o
depression and anxiety. These figures are a somber indicator of a generation seeking refuge from a relentless world.

68% of Gen Z say, ‘| have to detach myself from the world to protect my mental health.’ (+9 pts higher than all Americans) © UNDERSTAND THE MINDSET:

647 of Gen Z say, ‘| emotionally detach myself from all the challenges of the world to avoid going into depression or . GUIDE TO GEN Z: WHAT MATTERS TO THIS GENERATION
anxiety.’” (+9 pts higher than all Americans).” — Source: The Harris Poll AND WHAT IT MEANS FOR MARKETERS

« NEARLY TWO-THIRDS OF YOUNG AMERICANS FEARFUL
ABOUT THE FUTURE OF DEMOCRACY IN AMERICA
- THE BATTLE OVER GEN Z MINDS - SAD, BAD OR MAD?
« GENZ: HUGELY STRESSED BUT BELIEVING IN A BETTER
FUTURE
© TAP IN: GEN Z MARKETING ADVICE FROM CMOS

|
- . . .
ZIAD AHMED FEATURED MEMBERS: I I 3¢ invisalign-
HEAD OF NEXT GEN The Harris Poll

“We’re giving young people more reasons to be scared than to dream, but that doesn’t mean we’re not dreaming, it means we’re

dreaming that much louder.” - Ziad // Head of Next Gen // UTA



https://www.emarketer.com/insights/generation-z-facts/
https://iop.harvard.edu/news/nearly-two-thirds-young-americans-fearful-about-future-democracy-america-harvard-youth-poll
https://www.forbes.com/sites/avivahwittenbergcox/2024/05/01/the-battle-over-gen-z-mindssad-bad-or-mad/#:~:text=If%20you%20read%20to%20the,2%2Dhour%20social%20media%20limit.
https://www.forbes.com/sites/markcperna/2024/03/19/gen-z-hugely-stressed-but-believing-in-a-better-future/
https://adage.com/article/marketing-news-strategy/gen-z-marketing-cmos-american-girl-claires-eos-starface/2545481

NEXT IN LINE TO THE MINDS OF YOUR AUDIENCE
STRATEGIES FOR GEN ALPHA’S WALLET SHARE

“Almost half of household spending (49%) is impacted by Gen Alphas, parents say. Ninety-two percent say their

children regularly introduce them to products, services, and brands. That influences the way they spend money

on everything from food and movies to fashion and music.” — Source: Fast Company W H A T T O D O N E X T 20
PR

© DIG IN DEEPER:
+ EMARKETER TRENDS ANALYSIS BY JASMINE ENBERG
+ WHY GEN ALPHA IS SO BRAND-OBSESSED AND HOW
MARKETERS CAN REACH THESE SAVVY YOUNG CONSUMERS
* GEN ALPHA MARKETING: HOW TO EFFECTIVELY CONNECT
WITH GEN ALPHA
© GET INSPIRED WITH: THE BUSINESS OF CREATIVITY BY SIR
JOHN HEGARTY
© STAY IN THE KNOW: THE INFORMATION’S CREATOR ECONOMY
NEWSLETTER

s Whalar

JO CRONK e |
el - FEATURED MEMBERS: =g whalar é M RIVET

“Gen Alpha are changing the game and have behaviours and expectations that seem widely different to the generations that have

come before them. But one thing that remains the same - their love of stories. Stories that speak directly to them that they can

emotionally connect with.”

- Jo Cronk // President // Whalar



https://www.fastcompany.com/91106649/gen-alpha-spending-power-report-favorite-brands-nike-starbucks
https://www.emarketer.com/analysts/jasmine-enberg
https://adage.com/article/marketing-news-strategy/why-gen-alpha-so-brand-obsessed-and-how-marketers-can-reach-them/2537926
https://captiv8.io/blog/2024/03/01/gen-alpha-marketing-how-to-effectively-connect-with-gen-alpha/
https://www.businessofcreativity.com/
https://www.businessofcreativity.com/
https://www.theinformation.com/newsletters/creator-economy?utm_source=google&utm_medium=cpc&utm_campaign=kd-us-prospecting-lead-reporters_dsa-20240829&utm_content=711665977862&utm_term=dsa-2345597631026&gad_source=1&gclid=CjwKCAjwjsi4BhB5EiwAFAL0YDuCKEAJnhNJZI3OxpTb74VDSAMCxC65FrC1TMJWnWw9e2_pca2EfRoCOtkQAvD_BwE
https://www.theinformation.com/newsletters/creator-economy?utm_source=google&utm_medium=cpc&utm_campaign=kd-us-prospecting-lead-reporters_dsa-20240829&utm_content=711665977862&utm_term=dsa-2345597631026&gad_source=1&gclid=CjwKCAjwjsi4BhB5EiwAFAL0YDuCKEAJnhNJZI3OxpTb74VDSAMCxC65FrC1TMJWnWw9e2_pca2EfRoCOtkQAvD_BwE
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SETTING THE STANDARD

UTILIZING DATA TO DRIVE DIVERSITY & REPRESENTATION

“Clear majorities of U.S. adults said recruiting (57%) and promoting (55%) employees from minority groups are effective at
achieving workplace equality, while less than half (47%) said the same about companies supporting inclusion in an external

manner, such as selling LGBTQ+ Pride merchandise.” — Source: Morning Consult Pro

N

WHAT TO DO NEXT?!

© READ:
. 4 WAYS TO USE DATA IN YOUR DEI POLICIES
. DATA DRIVEN DIVERSITY
. WOMEN IN THE WORKPLACE 2024
© SEE IT IN ACTION:
. BUILDING AWARENESS & DEMAND IN LIKELY PATIENTS
. DRIVING DEI THROUGH DATA INNOVATION
. THESE ORGS ARE SCALING IMPACTFUL CORPORATE
DIVERSITY, EQUITY, AND INCLUSION INITIATIVES

@J/

11//77
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|
BRITTANY SLATTERY FEATURED MEMBERS: OPEN ﬁlm
I AUTY

CMO N .P.

“DE&I needs to transcend a once-a-year performative campaign and rather be infused into the fabric of how business, product
and marketing decisions are made. Investing in representative audiences is not only good for humanity, but it’s good for business. T
More data exists today than ever before to show brands the wants and needs of the people who matter most to their bottom line, \
as well as where to reach them. The businesses who will win in the long run are those who continue to make inclusive and

representative business practices part of the DNA of how they show up in the world.” — Brittany Slattery // CMO // OpenAP



https://pro.morningconsult.com/analysis/dei-best-practices-2024
https://www.salesforce.com/blog/dei-policies/
https://hbr.org/2022/03/data-driven-diversity
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/women-in-the-workplace
https://www.openap.tv/insights/case-studies/building-awareness-demand-among-likely-patients
https://www.forbes.com/sites/mercedesbenz/2024/07/22/driving-dei-through-data-innovation/
https://www.weforum.org/stories/2024/01/organizations-impactful-corporate-dei-initiatives/
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AUTHENTIC PORTRAYALS IN CONTENT & STORYTELLING —

“While two in five people in the US are non-white, only one in five people represented in US adverts belong to
diverse racial backgrounds. Moreover, there is minimal representation for seniors, LGBTQ+ individuals, and

those with disabilities, despite these demographics making up around 37% of the US population.”
— Source: Ipsos

WHAT TO DO NEXT?!

© GUIDE YOUR STORYTELLING:
« THE GOLD HOUSE’S GOLD STORYBOOK
« DEFINING DIVERSITY, EQUITY, INCLUSION, AND ACCESSIBILITY
IN ENTERTAINMENT
« SEEHER’S #WRITEHERRIGHT + OTHER ESSENTIAL GUIDES TO
ADD TO YOUR TOOLKIT
© EXPLORE FURTHER:
o LATINOS IN HOLLYWOOD: AMPLIFYING VOICES, EXPANDING
HORIZONS
« THE GLOBAL BLACK AUDIENCE: SHAPING THE FUTURE OF MEDIA
« HOW DO BRANDS TELL AUTHENTIC STORIES IN THE AGE OF Al?

BING CHEN ' '
CEO & CO-FOUNDER, FEATURED MEMBERS: QUANTASY @
GOLD HOUSE +ASSOCIATES WhatsApp

“Niche is the next mainstream. We see it in the current largest creative franchises,

most ardent fandoms, and more.”

- Bing Chen // CEO & Co-Founder // Gold House



https://www.ipsos.com/en/almanac-2024/bridging-divide-through-positive-portrayal-advertising#:~:text=While%20two%20in%20five%20people,37%25%20of%20the%20US%20population.
https://goldhouse.org/gold-storybook/
https://thereimaginecoalition.org
https://www.seeher.com/wp-content/uploads/2022/12/WriteHerRight-API-Guide.pdf
https://www.seeher.com/insights-and-tools/seeher-marketing-essentials-toolkit/
https://www.seeher.com/insights-and-tools/seeher-marketing-essentials-toolkit/
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/latinos-in-hollywood-amplifying-voices-expanding-horizons
https://www.nielsen.com/insights/2024/the-global-black-audience-2024-diverse-intelligence-series-report/
https://www.forbes.com/sites/committeeof200/2024/06/18/how-do-brands-tell-authentic-stories-in-the-age-of-ai/

MANAGING BRAND ACTIVISM & COMBATTING TROLLS

“76% of social media users are increasingly tired of polarizing content and seeking more uplifting content in their lives

according to the ‘Power of Uplifting Research’ by Alter Agents. 86% are more likely to buy from brands that make them - o
feel more positively.” — Source: Alter Agents W H A T T O D O N E

© ADD TO YOUR READING LIST:
« UPWORTHY’S GOOD PEOPLE: STORIES FROM THE BEST OF
HUMANITY
« CRUSHING IT! HOW GREAT ENTREPRENEURS BUILD THEIR
BUSINESSES AND INFLUENCE - AND HOW YOU CAN, TOO BY GARY
VAYNERCHUK
« BUILDING A STORYBRAND: CLARIFY YOUR MESSAGE SO
CUSTOMERS WILL LISTEN BY DONALD MILLER
o THE ART OF SOCIAL MEDIA: POWER TIPS FOR POWER USERS BY GUY
KAWASAKI AND PEG FITZPATRICK =
© READ: YOU’'RE ONLY AS SMART AS YOUR EMOTIONS BY DAVID BR60KS

=

—

FEATURED MEMBERS:

MINDY NGUYEN ' -
VP, IMPACT + PARTNERSHIPS Clear Channel e e MERICAN
GUUD"% Jrnannel NCORE  LEGION

“Joy is trending. Which means that it was out of favor for awhile (roughly since late 2016?). The fact that

S .
S

-

like joy is coming up everywhere highlights just how little we as a society were feeling it before. But perhaps the

fever is breaking. Too often, we focus on the power of fear - it’s time to remember and harness the power of joy.”

= Mindy Nguyen // VP, Impact + Partnerships // GOOD/Upworthy


https://alteragents.com/tag/our-research/
https://books.disney.com/book/upworthy-good-people-stories-from-the-best-of-humanity/
https://www.amazon.com/Crushing-Great-Entrepreneurs-Business-Influence/dp/0062674676
https://www.amazon.com/Building-StoryBrand-Clarify-Message-Customers/dp/0718033329
https://www.amazon.com/Art-Social-Media-Power-Users/dp/1591848075
https://news.enso.co/r/fbb3e37b?m=79aff360-13cb-45aa-ab4c-cebce6a45f62

PRIORITIZING BRAND SAFETY

“907% of consumers avoid businesses with a bad reputation, and 87% will reverse a purchase after reading negative

reviews. Businesses with one negative article online can lose over 20% of potential customers, and businesses with

four or more can lose up to 70%.” — Source: Status Labs W H A T T 0 D O N E

© BUILD & RETAIN TRUST:
. HOW TO BUILD A GOOD BRAND REPUTATION
. 20 TIPS TO MAINTAIN A POSITIVE BRAND IMAGE
© VAMP UP YOUR STRATEGY:
. ECOMMERCE INFLUENCER MARKETING: A COMPLETE
GUIDE
. THE STATE OF INFLUENCE MARKETING BENCHMARK
REPORT 1
. 6 INFLUENCER MARKETING BRAND SAFETY 7
CONSIDERATIONS TO BAKE INTO YOUR STRATEGY
© BOUNCE BACK: DEFUSING CONSUMER BOY.."HOW CAN
BRANDS REGAIN CUSTOMERS & BOUNG

Influential

RYAN DETERT '

cEo FEATURED MEMBERS: Influential I’I | GREENLIGHT

“The Hippocratic Oath - 'do no harm’ - not only applies to the medical field, but also to the Fortune |
1000 and rising brands, alike. In an age of technology and Al, detecting political speech prof
nudity, etc. is only a few clicks away. This empowers brands to trust creators to represent them and

speak on their behalf while safeguarding their reputation and reducing liability.”
- Ryan Detert // CEO // Influential


https://statuslabs.com/blog/online-reputation-statistics
https://www.shopify.com/blog/brand-reputation
https://www.forbes.com/councils/forbesbusinessdevelopmentcouncil/2024/09/17/20-tips-to-maintain-a-positive-brand-image-and-reputation-in-business/
https://www.shopify.com/ie/enterprise/blog/instagram-influencer-marketing-in-ecommerce
https://influencermarketinghub.com/influencer-marketing-benchmark-report/
https://sproutsocial.com/insights/influencer-marketing-brand-safety/
https://business.yougov.com/content/49333-defusing-consumer-boycotts-how-can-brands-regain-customers-bounce-back-from-brand-boycott
https://business.yougov.com/content/49333-defusing-consumer-boycotts-how-can-brands-regain-customers-bounce-back-from-brand-boycott

FEATURED SUMMIT SESSIONS:

THINK TANK: SPOT TIL’ YOU DROP THINK TANK: THINK TANK: PERFECT PAIRS
NAVIGATING THE PULSE MIND OVER MACHINE MAGIC FOR NEW WORLD
OF TRENDSPOTTING A.l. DO’S & DON’TS FOR YOUR BRAND BRAND COLLABS

THINK TANK: FAME GAME
DIVE INTO THE BUSINESS OF
CELEBRITY PARTNERSHIPS

THINK TANK: GO BIG OR GO HOME
EXPERIENTIAL MOMENTS THAT WOW






https://sproutsocial.com/insights/social-media-statistics/
https://afterschool.substack.com/about
https://cocomocoe.substack.com/
https://annehelen.substack.com/
https://www.readfeedme.com/
https://garbageday.substack.com/
https://hunterharris.substack.com/
https://medium.com/popculturemondays
https://www.thesportsish.com/
https://news.futureparty.com/subscribe
https://www.usermag.co/
https://jingdaily.com/
https://www.shopify.com/blog/trending-products



https://venturebeat.com/ai/beyond-the-hype-enterprises-embrace-gen-ai-as-key-enabler-for-growth/
https://www.godaddy.com/resources/skills/getting-started-with-godaddys-ai-prompt-library
https://www.superhuman.ai
https://www.superhuman.ai
https://www.amazon.com/Superintelligence-Dangers-Strategies-Nick-Bostrom/dp/0198739834
https://www.amazon.com/New-Book-Gary-Vaynerchuk/dp/0063317591/ref=sr_1_2?crid=1R7WCASXWXCQ3&keywords=new+book+by+gary+vaynerchuk&qid=1697723340&s=books&sprefix=new+book+by+gary+vaynerchuk%2Cstripbooks%2C55&sr=1-2
https://venturebeat.com/ai/beyond-the-hype-enterprises-embrace-gen-ai-as-key-enabler-for-growth/

gieq;



https://www.marketingbrew.com/stories/2023/03/30/how-to-pull-off-a-successful-brand-collab
https://www.fastcompany.com/91137281/the-art-of-collaboration-successful-partnerships-in-the-creator-economy
https://thecmo.com/brand-management/brand-collaboration-examples/
https://www.voguebusiness.com/fashion/the-nfl-is-having-a-moment-should-fashion-play-too
https://www.nytimes.com/athletic/4784817/2023/09/08/harry-kane-skechers-deal/
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https://www.statista.com/statistics/1455419/shoppers-buying-from-influencers-and-celebrities-by-age-worldwide/
https://www.creativepod.uk.com/post/2024-celebrity-endorsements-weve-loved
https://www.bbc.com/worklife/article/20240314-monica-lewinsky-reformation-campaign-unexpected-celebrity-collaborations
https://www.shopify.com/enterprise/blog/instagram-influencer-marketing-in-ecommerce
https://erikhuberman.com/posts/evolving-celebrity-brand-partnerships/
https://www.inc.com/sean-kim/leveraging-celebrity-influencer-partnerships-may-be-your-missing-piece-for-growth.html
https://adage.com/article/opinion/brand-trust-why-human-attention-beats-algorithms/2575776
https://fastercapital.com/content/Celebrity-Awareness-The-Impact-of-Celebrity-Endorsements-on-Consumer-Behavior.html



https://persuasion-nation.com/experiential-marketing-statistics/
https://www.eventmarketer.com/article/field-report-sxsw-2024-experiential-trends/
https://www.airmeet.com/hub/blog/20-outstanding-real-world-experiential-marketing-examples/
https://adage.com/article/experiential-marketing/top-experiential-marketing-campaigns-2024/2588471
https://www.adweek.com/resource-library/the-cmos-guide-to-customer-experience/
https://www.marketingdive.com/news/experiential-marketing-spending-surpasses-pre-pandemic-levels-2024/730031/
https://www.linkedin.com/smart-links/AQFe-YlMfBw_4Q/496d0e12-56a1-49c4-a071-27ac7d84321f
https://www.expresscomputer.in/guest-blogs/the-future-of-experiential-marketing-immersive-technologies-redefining-brand-engagement/112348/
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FEATURED SUMMIT SESSIONS:

THINK TANK:
OVER THE MOON(SHOT)
INNOVATION THAT BREAKS THE MOLD

THINK TANK: SCRAPPY BUSINESS
RESILIENT STRATEGIES
FOR RECESSIONARY TIMES

THINK TANK:
A BLISSFUL BUSINESS
DEPLOYING JOY FOR BUSINESS
& CONSUMER STRATEGY

THINK TANK: THE SUITE LIFE
NAVIGATING YOUR WAY TO THE C-SUITE




DOWN TO BUSINESS

INNOVATION THAT BREAKS THE MOLD

WHAT TO DO NEXTH

© TAPINTO YOUR INNER CREATIVE:

© READ:

© SEE HOW OTHERS ARE CHANGING THE GAME:



https://www.mckinsey.com/featured-insights/sustainable-inclusive-growth/charts/innovation-advantage
https://www.amazon.com/Moonshot-Astronauts-Guide-Achieving-Impossible/dp/0306832658/?_encoding=UTF8&pd_rd_w=VUQqQ&content-id=amzn1.sym.f76d456a-cb0d-44de-b7b0-670c26ce80ba&pf_rd_p=f76d456a-cb0d-44de-b7b0-670c26ce80ba&pf_rd_r=142-9885908-8310306&pd_rd_wg=ynUOR&pd_rd_r=c35808f8-4c36-4c48-8655-b125007580f2&ref_=aufs_ap_sc_dsk
https://www.amazon.com/Moonshot-Astronauts-Guide-Achieving-Impossible/dp/0306832658/?_encoding=UTF8&pd_rd_w=VUQqQ&content-id=amzn1.sym.f76d456a-cb0d-44de-b7b0-670c26ce80ba&pf_rd_p=f76d456a-cb0d-44de-b7b0-670c26ce80ba&pf_rd_r=142-9885908-8310306&pd_rd_wg=ynUOR&pd_rd_r=c35808f8-4c36-4c48-8655-b125007580f2&ref_=aufs_ap_sc_dsk
https://www.kantar.com/north-america/inspiration/brands/why-is-innovation-so-important-for-brand-growth
https://www.forbes.com/sites/eriklarson/2023/10/25/five-reasons-why-innovation-decisions-succeed-25x-more-often-at-top-companies/
https://www.triplewhale.com/blog/influencer-marketing
https://www.innovationnewsnetwork.com/embracing-moonshot-innovation-ai-revolution/44939/
https://www.si.com/fannation/name-image-likeness/nil-news/washington-launches-innovative-dawg-s-unleashed-nil-marketing-unit
https://www.marketingdive.com/news/cerave-michael-cera-super-bowl-campaign-trail/707307/
https://adage.com/article/digital-marketing-ad-tech-news/nutter-butters-bizarre-tiktok-marketing-strategy/2583791

DOWN TO BUSINESS

DEPLOYING JOY FOR BUSINESS & CONSUMER STRATEGY

WHAT TO DO NEXTY

© FIND YOUR JOY:

© BRING ITTO YOUR ORG:

© SEE OTHERS IN ACTION:

MAXIMUM EFFORT

HEAD OF BUSINESS DEVELOPMENT



https://www.bcg.com/publications/2024/joy-at-work-matters-more-than-you-realize
https://www.amazon.com/Rules-Red-Rubber-Ball-Sustain/dp/1933060026
https://www.amazon.com/Joy-Full-AF-Essential-Business-Strategy/dp/B0BCS9JT73
https://cdn.prod.website-files.com/6642175cde42e6707d405b26/666a13da44101aef6b30ddfd_theJoyFactor-PETERMAYER_2024-06.pdf
https://www.bcg.com/featured-insights/podcasts/imagine-this/joy-as-business-strategy#:~:text=The%20concept%20of%20joy%20encompasses%20a%20holistic,differentiate%20their%20company%20in%20a%20crowded%20market.
https://www.youtube.com/watch?v=zIEIvi2MuEk
https://ftw.usatoday.com/2024/10/the-nike-ad-celebrating-the-dodgers-world-series-with-randy-newman-was-perfect
https://www.youtube.com/watch?v=iktvB8cbAM0
https://www.peteramayer.com/insights/joy-in-advertising#:~:text=Joy%20in%20advertising%20helps%20to,brand%20recognition%20and%20consumer%20loyalty.

DOWN TO BUSINESS

RESILIENT STRATEGIES FOR RECESSIONARY TIMES

WHAT TO DO NEXTEE

© DIG IN:

© START FROM WITHIN:

© RIDE OUT THE STORM:

SVP, RESEARCH



https://www.pwc.com/gx/en/issues/crisis-solutions/global-crisis-survey.html#:~:text=The%20data%20from%20our%20global,they%20need%20to%20be%20successful.
https://www.amazon.com/Hard-Thing-About-Things-Building/dp/0062273205
https://www.amazon.com/Lean-Startup-Entrepreneurs-Continuous-Innovation/dp/B07W14CDB3/ref=sr_1_4?crid=2MZOU866LFD8O&dib=eyJ2IjoiMSJ9.2vNx4lC4iInMtKG1uUQFqQhAacbOYHAD-IcUxZiYSZS_hFhqKLZ2H_HLcu9RkbXIvsn2SiJwHQ6NrK8MNpVtfYuljMqtNh5Vg0zwhSIi5yXyjTb_VtoWYlxsL5WkFgDrJhzXOCXOdDgWVZxlE-T3DiINZbMmJzRXAN9hpR1SXiuyW0LuHvDLemmLEnIxxzfzN-aOa66IZXBNJvxFKAPqIUkBLAfkuSAHCIEXGUMYu6k.MyO6tTZ7QRS9Gj62kEDMUui0KA4FgjJ1kKOFmEyp_yU&dib_tag=se&keywords=the+lean+startup&qid=1730492277&s=books&sprefix=the+lean+s%2Cstripbooks%2C106&sr=1-4
https://hiddenbrain.org/podcast/sitting-with-uncertainty/
https://dianastepner.substack.com/
https://rishad.substack.com/p/modern-leadership
https://www.entrepreneur.com/growing-a-business/7-strategies-to-recession-proof-your-business-in-2024-and/467393
https://www.bsr.org/en/reports/resilient-business-strategies-decisive-action-for-a-transformed-world

DOWN TO BUSINESS

NAVIGATING YOUR WAY TO THE C-SUITE

bl

WHAT TO DO NEXT"®

© DIALIN:

© CLIMB UP:

@Tgsecake
-F&ctoxy

© WIDEN YOUR PERSPECTIVE:

CMO ‘



https://www.spencerstuart.com/-/media/2023/december/f500-profiles/fortune-500-c-suite-snapshot-profiles-in-functional-leadership.pdf
https://fortune.com/2023/12/07/women-people-of-color-almost-half-c-suite-locked-out-biggest-jobs/
https://open.spotify.com/show/7syF2ry9j6nqYc656WHBA7
https://open.spotify.com/show/44fllCS2FTFr2x2kjP9xeT
https://hbr.org/2023/12/how-4-leaders-got-to-the-c-suite-before-they-turned-40
https://www.businessinsider.com/csuite-executive-leadership-roles-new-change-transformation-innovation-function-workplace-2024-10
https://fortune.com/2024/09/23/squiggly-path-to-leadership-linkedin-expert/
https://www.fastcompany.com/91133954/why-tomorrows-c-suite-leaders-need-an-intentional-path-to-the-top
https://www.amazon.com/Picture-Puffin-Books-Istvan-Banyai/dp/0140557741/ref=asc_df_0140557741/?tag=hyprod-20&linkCode=df0&hvadid=693367515290&hvpos=&hvnetw=g&hvrand=7215289051372563876&hvpone=&hvptwo=&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=9073467&hvtargid=pla-434105665140&psc=1&mcid=f60e95bf1b3b35cd8bd7cbf51af2224b

SOURCES:

BEYOND THE TITLE LEVEL UP
RESOURCES & CONTENT FOR YOU FOR THE BUSINESS & BRAND
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https://open.spotify.com/show/3i5TCKhc6GY42pOWkpWveG?si=8db1125427a24e13
https://open.spotify.com/show/4PntyiA6GiGcshtXMPpG7i?si=7faf19d0a56b4d11
https://open.spotify.com/show/5EqqB52m2bsr4k1Ii7sStc?si=2d00c4c77d724138
https://www.amazon.com/Sacred-Woman-Healing-Feminine-Spirit/dp/0345434862
https://www.amazon.com/Contagious-Things-Catch-Jonah-Berger/dp/1451686587/ref=tmm_pap_swatch_0?_encoding=UTF8&dib_tag=se&dib=eyJ2IjoiMSJ9.oLSqB5V4Ar00bR_mQwq8Yf-TGolki5k_C2MAWvIgHQjcQrJ8rPrCviiOqAqCLoxRwmSfZZxoYQCE21cldjsdYcMzPmpfqUz6ryhqMjMxkPQ.6jS1c9fxEr45-JnoYvdQdckqsrTBZKHvGDL5KViVhIg&qid=1730734194&sr=1-1
https://www.amazon.com/Self-Made-Becoming-Empowered-Self-Reliant/dp/0812989759
https://www.amazon.com/Algebra-Happiness-Pursuit-Success-Meaning/dp/0593084195
https://www.amazon.com/Fourth-Quarter-Your-Life-Embracing/dp/163582267X
https://www.amazon.com/Dead-Famous-History-Celebrity-Trilogy/dp/1780225660
https://meco.app
https://rensystems.com
https://getpocket.com/home
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https://www.forbes.com/sites/marcuscollins/2024/06/14/as-an-act-of-generosity-new-cmo-guide-helps-marketing-leaders-thrive/
https://www.entrepreneur.com/growing-a-business/10-examples-of-companies-with-fantastic-cultures/249174
https://www.forbes.com/advisor/business/customer-engagement/
https://www.adweek.com/convergent-tv/cannes-fandom-marketing/
https://www.marketingdive.com/news/how-brands-maximize-search-generative-ai/724447/
https://digiday.com/marketing/marketing-execs-believe-deeper-relationships-understanding-influencers-can-avoid-potential-backlash-in-politics/
https://www.marketingdive.com/news/carls-jr-QSR-CTV-marketing-contextual-ad-targeting/719089/
https://www.forbes.com/sites/carrierubinstein/2024/07/11/breaking-the-retail-mold-a-journey-from-e-commerce-to-madison-avenue/
https://adage.com/article/datacenter/popular-gen-z-brands-x-hellofresh-chick-fil/2589336
https://www.marketingdive.com/news/elf-dupe-this-unicorn-parade-purpose-marketing/730480/

We'd like to extend our gratitude to all of the PTTOW! Mentors, along with The Harris Poll and

Captify, who contributed to this report through incredibly useful resources and recommendations.

To our PTTOW! NXT community, we’re here to support you all-year-round. Reach out to your

membership lead for connections to subject matter experts and/or fellow members who can help

you tackle your biggest business challenges, as well as our community of world class coaches who

can help you reach your limitless potential.

With love,
The PTTOW! NXT Team






