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Companies should expect quite divergent behavior as consumers

cope with ongoing challenges while getting back in their stride.
MEMBER SINCE
Source: The Top 10 Global Consumer Trends for 2023 2 01 3
“There are classical marketers,

contemporary marketers, performance
marketers, and marketing innovators.”

UNDERSTAND
TOP TRENDING TOPICS OF 2023

READ THIS
27 TIKTOK BRANDS THAT ARE WINNING AT MARKETING IN 2023

10 AGENCY LEADERS SHARE SOCIAL MEDIA TRENDS BRANDS
SHOULD CONSIDER EMBRACING

13 SIMPLE SOLUTIONS FOR TRACKING YOUR INDUSTRY'S TRENDS

8 INDUSTRY TRENDS THAT AREHERE TO STAY
Think Tank: Viva Magenta // Unpacking the DNA of Trends



https://www.convenience.org/Media/Daily/2023/Jan/17/5-Top-10-Global-Consumer-Trends-2023_Consumers
https://meetglimpse.com/trends/
https://blog.hubspot.com/marketing/brands-on-tiktok
https://www.forbes.com/sites/forbesagencycouncil/2023/04/04/10-agency-leaders-share-social-media-trends-brands-should-consider-embracing/?sh=55e23674349c
https://www.business.com/articles/14-simple-solutions-tracking-industrys-trends/
https://www.forbes.com/sites/sap/2022/12/12/8-industry-trends-that-are-here-to-stay/?sh=234c10352377

74% of Gen Z/Millennials expect the future of art to be assisted and

accelerated by Al (Gen Z: 68%, Millennials: 76% V. 41+: 63%). source: Harris Poli
2023

“I believe your IRL experience should
match your URL experience. It should
feel elevated, seamless and feel unique
to you (the customer).”

SPOT THE TREND
THE FUTURE OF FASHION: EXPLORING HOW ARTIFICIAL INTELLIGENCE
IS TRANSFORMING THE MARKET

READ THIS
THE SUSTAINABLE SIDE OF DIGITAL FASHION

READY TO PLUNGE IN? THE RISE AND RISE OF IMMERSIVE ART

ARTISTS ARE 'CONCERNED FOR THE FUTURE OF HUMAN
CREATIVITY'AFTER THE USE OF AI-GENERATED ART

5BEST FASHION COLLABORATIONS LAUNCHED IN2023 SO FAR
Think Tank: En Vogue! // Stitch The Future Of Art & Fashion



https://www.forbes.com/sites/forbesbusinesscouncil/2023/02/10/the-future-of-fashion-exploring-how-artificial-intelligence-is-transforming-the-market/?sh=6aee5db92764
https://www.forbes.com/sites/forbesagencycouncil/2022/09/09/the-sustainable-side-of-digital-fashion/?sh=211e22506002
https://www.theguardian.com/artanddesign/2023/jan/28/immersive-art-exhibitions-popular-david-hockney-van-gogh-dali-london
https://www.entrepreneur.com/en-in/news-and-trends/artists-are-concerned-for-the-future-of-human-creativity/440879
https://www.sportskeeda.com/pop-culture/5-best-fashion-collaborations-launched-2023-far

HIGHLIGHTED CONTRIBUTORS:\\

lendﬁgtree h —

WHAT TO DO N E X

UNDERSTAND
» REVISIT HOW BRANDS ACTIVATED
AROUND THE 2020 ELECTION

EXPLORE
> HARRIS POLL REGISTERED
VOTERS SURVEY



https://www.theatlantic.com/health/archive/2020/09/brands-are-marketing-right-vote/616532/
https://www.theatlantic.com/health/archive/2020/09/brands-are-marketing-right-vote/616532/
https://harvardharrispoll.com/wp-content/uploads/2023/04/HHP_April2023_KeyResults.pdf

THE

HIGHLIGHTED CONTRIBUTORS:—\

8in 10 Americans (79%) say "You don't need to get

married to have a happy and fulfilling life,” 49% of singles
Ed don’t long for companionship and 48% said being single
is the most meaningful, authentic and fulfilling way of life.

Source: The Harris Poll

match,

WHAT TO DO
EVOLVE READ
> CREATE ANLGBTQIA+ RESOURCE > NOKIDS, NO PROBLEM—MILLENNIALS BREAK FROM
GROUP AT YOUR ORGANIZATION TRADITION AND EMBRACE BEING CHILD-FREE

» QUEER,NON-NUCLEAR, NON-CONFORMIST:
FAMILY IS WHAT WE MAKE IT

» FORTHE LOVE OF FOUND FAMILY

» THENUCLEARFAMILY ISNO
LONGER THE NORM. GOQD.

Think Tank: Going Non-Nuclear // Marketing To The Actual American Family



https://www.adeccogroup.com/future-of-work/latest-insights/five-tips-for-starting-an-lgbtq-plus-employee-resource-group/
https://fortune.com/2022/10/18/millennials-happy-not-having-children-poll-finds/
https://prismreports.org/2022/09/16/queer-non-nuclear-non-conformist-family/
https://prismreports.org/2023/02/06/for-the-love-of-found-family/
https://www.nytimes.com/2022/03/30/opinion/nuclear-family.html

HIGHLIGHTED CONTRIBUTORS:_\

“Cancel culture has finally allowed consumers to call out
brands and individuals for bad behavior. Yet, Zs
acknowledge cancel culture can be a double-edged
sword, with 6 in 10 admitting it does not allow brands or
people to learn from their mistakes and make better
ChOiceS.” Source: The Harris Poll Exponential

O OnlyFan

WHAT TO DO

READ
» ALAW THAT CANCELS CANCEL CULTURE? THIS COUNTRY IS CONSIDERING IT

» A GROWING SHARE OF AMERICANS ARE FAMILIAR WITH 'CANCEL CULTURE’

» UNPACKING CANCEL CULTURE

» SAY THE RIGHT THING: DEIAND THE PATHWAY TO POSITIVE AN
CONSTRUCTIVE DIALOGUE

Think Tank: Can’t-cel Culture // Navigating A Divisive Climate



https://www.cnn.com/2023/05/12/asia/cancel-culture-law-singapore-intl-hnk/index.html
https://www.pewresearch.org/short-reads/2022/06/09/a-growing-share-of-americans-are-familiar-with-cancel-culture/
https://www.freedomforum.org/perspective-unpacking-cancel-culture-is-it-censorship-civil-right-or-something-else/
https://www.kcrw.com/culture/shows/life-examined/kenji-yoshino-say-the-right-thing-diversity-equity-inclusion-cancel-culture

CHAPTER?2 FEATURED SESSIONS:
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RETAIL & EXPERIENCES

“Online customer acquisition costs have gone up by at least 60% in the
last five years, and brands lose an average of $29 on each acquisition...

That, combined with a shift in investor priorities from achieving growth at

c - . .y MEMBER SINCE
all costs to establishing a stable path toward near-term profitability, has led 2013
brands to embrace physical retail.” source: Giossy

“As a retailer, we'’re not just in the retail
industry anymore, we're in the entertainment
industry...And experiences that are unique,
different and eye-catching are dominating
and leading to sales.”

TO SAME-DAY DELIVERY

» HOW"BUY ONLINE, PICKUP IN-STORE” GIVES RETAILERS AN EDGE

» 2023 RETAIL INDUSTRY OUTLOOK

» GROCERS ARE PLAYING CLICK-AND-COLLECT CATCHUP Think Tank: Retail Therapy! // Brick-And-Mortar’s Renaissance


https://www.glossy.co/fashion/brick-and-mortar-retail-is-coming-back-how-brands-are-rethinking-the-store/
https://www.petproductnews.com/blog/brick-and-mortar-retailers-are-unlocking-the-key-to-same-day-delivery/article_079a36d2-abbf-11ed-9290-3379af281d3b.html
https://www.glossy.co/fashion/brick-and-mortar-retail-is-coming-back-how-brands-are-rethinking-the-store/
https://hbr.org/2021/05/how-buy-online-pick-up-in-store-gives-retailers-an-edge
https://www2.deloitte.com/us/en/pages/consumer-business/articles/retail-distribution-industry-outlook.html
https://www.us.jll.com/en/trends-and-insights/investor/grocers-are-playing-click-and-collect-catch-up

RETAIL & EXPERIENCES

A good brand experience incorporates all the sensations, thoughts,
feelings and reactions individuals have of your brand and provides space
for this to be shared with other consumers. source: Linkedin

2020

On creating a brand new live concert experience
(?_/7/2023) for her fans. “I am so grateful for all
of the support and love | felt on stage, the
energy from the crowd was absolutely
electrifying. It’s always been a dream of mine to
perform live and share this experience with my
ir;,crec’ﬁble fans, and | can’t wait for my next
show!”

» EXPERIENCE THE WORLD'S FIRST DIGITAL PERFUME SAMPLE
WITH VIKTOR&ROLF

» SHAKE SHACK SERVES UP FINE DINING EXPERIENCE FOR
GUESTS TOSAVOR TRUFFLE COURSES Think Tank: Take Center Stage // The Era Of Experiences Roars On



https://www.linkedin.com/pulse/live-brand-experiences-imagineerium/
https://www.rollingstone.com/music/music-news/paris-hilton-kim-petras-stars-are-blind-first-ever-concert-1234766219/
https://www.fastcompany.com/90834778/40-will-buy-15-seconds-of-fame-on-one-of-times-squares-largest-billboards
http://www.thespacelab.tv/Content/2023/01-January/Hybrid-Concerts-The-Future-Of-Live-Events.html
https://www.cntraveler.com/story/vivrelle-four-seasons-partnership
https://www.loreal.com/en/articles/brands/viktorrolf-infrared-sound/?utm_source=pocket_saves
https://designtaxi.com/news/422390/Shake-Shack-Serves-Up-Fine-Dining-Experience-For-Guests-To-Savor-Truffle-Courses/?utm_source=pocket_saves

RETAIL & EXPERIENCES

They (retail media networks) allow brands to advertise their products as
consumers shop. Because it is near the point of sale and your audience is
actively seeking out products they're more likely to convert. source: channeisite

MEE B(IE)R1S§CE

On finding the right mix, “Digitization is changing
how consumers live, play an Shof,? and is therefore
reshaping our industry at speed. The convergence of
media, entertainment and commerce in digital
environments is enabling us to build brands and
convert to sales in the same place.”

B A VIEDIA N VVORK

POINT OF SA

» POINT OF PURCHASE (POP): DEFINITION, HOW IT WORKS, AND
EXAMPLE

Think Tank: Not An Impulse Buy // Retail Media Pushes Point of Purchase



https://www.channelsight.com/blog/retail-media
https://www.forbes.com/advisor/business/software/pop-vs-pos/
https://www.catalina.com/perspectives-blog/retail-media-networks-measurable-connections-matter
https://www.investopedia.com/terms/p/pointofpurchase1.asp

RETAIL & EXPERIENCES

The average “sports fanatic” would be willing to travel five hours and 48
minutes for agame, and they'd spend $762.20 for tickets. 44% of sports
fanatics have a trip planned in 2023 to see a specific sporting event and
45% have left the country to see a game. source: surveyFinds, Feb 2023

ME 5 86R1SZC E

On why sports will always be the best place to
create loyalty, “I like how much consumers love
it. From that perspective, it’'s a brand
marketer’s dream.”

NCAA ATH ARE R VING V ONS OF DOLLAR ROM CO
CREATED BY RICH COLLEGE SPORTS FANS

» INSIDE THE MINDSET OF THE AMERICAN SPORTS FAN DURING INFLATION:

M SPLURGING WHATEVERI GOT TO SPEND TO MAKE IT HAPPEN’
Think Tank: Scoring BIG // Pointers To Lever Sports Fandom



https://studyfinds.org/spend-to-see-favorite-sports-team/
https://dsmsports.net/2023/02/14/the-expanding-definition-of-sports-fandom-and-what-sports-business-is-doing-about-it/
https://fortune.com/2022/05/16/ncaa-athletes-millions-compensation-funds-wealthy-college-sports-fans/
https://fortune.com/2022/10/27/inflation-sports-fan-price-increases-concessions/

RETAIL & EXPERIENCES

“When it comes to loyalty programs, 61% of consumers worldwide would
use them more if rewards were applied automatically. More than half
would be tempted if they could use rewards across multiple brands,
personalize their rewards, or track their pOintS eaSily.” Source: Insider Intelligence

AR SNAPCHAT LENSES

PHYSICAL ITEMS

» AIAND CHATGPT ARE SELLING CARS IN THE METAVERSE

ME%B(E)R{SCE

The Cheesecake’s story around a new
loyalty program hitting the market for
the first time in its history, “And unlike
many loyalty programs, customers won’t
earn points, but will instead get surprise
rewards sent to their account
throughout the year.”

Think Tank: Audiences of Allegiance // A Phigital Loyalty Program Hack-a-thon



https://www.insiderintelligence.com/content/what-consumers-want-loyalty-programs
https://www.adweek.com/media/beyond-combines-physical-and-digital-fashion-with-ar-snapchat-lenses/
https://www.insiderintelligence.com/content/what-consumers-want-loyalty-programs
https://www.voguebusiness.com/technology/fashions-next-nft-play-twinning-digital-nfts-to-physical-items
https://www.axios.com/2023/02/28/chatgpt-ai-sell-fiat-cars?utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axioswhatsnext&stream=science

FEATURED SESSIONS:
CHAPTERS

CLICK THE CATEGORIES OR TOPICS ABOVE TO JUMP TO THAT PAGE.



“The population growth and pure opportunity around Indiais the
golden goose for Apple. It's been a difficult market to ramp for Apple
on the iPhone front over the years but now is clearly starting to find
Its stride.” source: Dan ives, Wedbush Securities

2022

On the importance of acting now to stop
microfibers entering our water sources,

“On the information side, we (Asian and Pacific
Islanders) realized that we are already a world’s
majority, so 4.5 billion people. We are domestically
the fastest growing population and we will be the
second largest race.

» ACHIEVING GENDER PARITY IN ASIA (MCKINSEY)

JOIN THE PTTOW! MICRO-COMMUNITY NEXT MEETING
» MONDAY,JULY 10TH AT 930AM PST
(REACH OUT TO YOUR MEMBERSHIP LEAD FOR ACCESS)

Town Hall: Your Passport To Purchases // Optimize For Businessin Asia



https://www.cnbc.com/2023/04/20/apple-years-away-from-diversifying-from-china-despite-india-expansion.html
https://www.trade.gov/india-country-commercial-guide
https://www.mckinsey.com/featured-insights/future-of-asia/future-of-asia-podcasts/achieving-gender-parity-in-asia

Three-quarters (76%) of business executives believe that
‘changing generational values’ will have an impact on their business
operations, with close to a third (30%) predicting it will have a ot of
Impact. source: MILKEN

2022

On understanding consumers are voting with their
wallets, “For Gen Z, the personal and the political
are not separable.”

TO SAVE FORBIRKINS

» EVENWALL STREETINVESTORS THINKGENZ SHOULD DITCH

FINANCE FOR TECHAND GENALPHA SHOULD BECOME DOCTORS
Think Tank: From Cringe To Community // Your GenZ &Rising Gen Alpha Translator



https://milkeninstitute.org/article/listening-project-2022-survey-reveals-business-optimism?gclid=EAIaIQobChMIut3JlOeI_AIVDwWtBh0qJw09EAAYASAAEgLrHfD_BwE
https://www.nytimes.com/2022/10/26/technology/personaltech/tiktok-guide-latecomers.html
https://www.vice.com/en/article/7kxp9x/young-people-moving-back-in-parents-birkins
https://fortune.com/2023/04/18/gen-z-tech-healthcare-more-ai-proof-than-finance/?queryly=related_article

80% of Hispanic / Latino homes are multilingual (3x the national
average), and more than 1in 4 of these consumers say they trust
brands using the language spoken at home more than brands that
do Not. source: Global Newswire

ME% 86R153CE

On the power of an inclusive consumer
strategy, "If you want to amplify your
growth strategy, the first step is to ensure
you’'re including people in the conversation
who have not previously been included..”

HIRE & REPRESENT
» UNTAPPED POTENTIAL: THE HISPANIC TALENT ADVANTAGE

LISTEN & LEARN
» 'DESPACITO, BAD BUNNY, AND HOW THE WORLD BECAME

OBSESSED WITHLATIN MUSIC
Think Tank: ¢ Me entientes? // The Ladder To “LatinX”



https://fortune.com/2023/04/18/gen-z-tech-healthcare-more-ai-proof-than-finance/?queryly=related_article
https://nationalmortgageprofessional.com/news/latino-spending-power-greatly-undervalued-us
https://www.ibm.com/thought-leadership/institute-business-value/en-us/report/hispanic-talent-advantage
https://www.insider.com/latin-music-rise-popular-bad-bunny-despacito-billboard-2022-11

“It's a missed opportunity for profit-driven businesses; representing
a quarter of adults, the disabled population has an estimated
spending power of $490 billion in the United States alone.” source: Forbes

2023

On how to approach creating accessible
products for ﬁeodple with disabilities, “Leave
your ego at the door — if you want to make
change happen — it takes a village.”

» HOWTO MAKE WORKPLACES MORE INCLUSIVE FOR
PEOPLE WITH INVISIBLE DISABILITIES

ASK FOR HELP
» GETINTOUCHWITHMINDY

Think Tank: Majors In The Marginalized // Innovation ForInclusion



https://www.unwomen.org/sites/default/files/Headquarters/Attachments/Sections/Library/Publications/2021/Brief-Accessiblity-audit-en.pdf
https://www.byrdie.com/adaptive-fashion-brands-5496612
https://hbr.org/2023/04/how-to-make-workplaces-more-inclusive-for-people-with-invisible-disabilities
https://www.gamutmanagement.com/consulting/

CHAPTER 4 FEATURED SESSIONS:

CLICK THE CATEGORIES OR TOPICS ABOVE TO JUMP TO THAT PAGE.



It might seem counter-intuitive for brands to partner up
to stand out, but distinctive collaborations can generate
buzz for those involved. Recent examples include
Primark launching an apparel range with bakery chain
Greggs and sportswear brand Adidas collaborating with
fashion brand GucCCi. source: Marketing week

PURCHASE DECISIONS?

» THEFUTURE IS MICRO: HOW EMERGING INFLUENCER TRENDS POINT TO
THE EVOLUTION OF MARKETING

» WAIT, IS AGUCCIAND BIRKENSTOCK COLLABORATION IN THE MIX? Think Tank: Peanut Butter & Banana // Unlikely Partnerships That Move Us


https://www.marketingweek.com/brand-collaborations-buzz/
https://www.marketingweek.com/brand-collaborations-buzz/
https://www.thrillist.com/news/nation/saweetie-hidden-valley-ranch-special-crocs-clogs
https://www.forbes.com/sites/garydrenik/2023/03/09/shifting-power-dynamics-are-championing-creators-in-brand-marketing/?sh=54a2d9d62c05
https://theharrispoll.com/briefs/influencer-marketing/
https://bdaily.co.uk/articles/2023/02/09/the-future-is-micro-how-emerging-influencer-trends-point-to-the-evolution-of-marketing
https://www.gq.com.au/style/trends/wait-is-a-gucci-and-birkenstock-collaboration-in-the-mix/news-story/1926f16ff6bec7f343d93e8ef7d3f0eb

48% of Americans have heard at least some about the NCAA's decision last
year to allow college athletes to be paid when their name or image is used

commercially, such as in video games or to sell merchandise. Of those who
have heard, 60% say “it hasn't made a difference” in their enjoyment of MEéAB(E)F?gCE

college sports (28% say positive impact, 1% negative impact). source: washington Post

On how brands and athletes can best collaborate,

“It is important to understand who you are and what you are
about so that you can offer that as an asset to brands and
partners that stand for the same values.”

» NILHAS CHANGED INFLUENCER MARKETING, AND BRANDS NEED TO CATCHUP

» HOWBRANDS LIKE H&R BLOCK, DEGREE AND LG ARE CLOSING THE EQUITY
GAPFORNIL IN COLLEGE SPORTS

Think Tank: Show Me The Money // Walking The Tightrope of Name, Image & Likeness



https://www.washingtonpost.com/sports/2022/06/30/nil-college-sports-fans-poll/
https://opendorse.com/wp-content/uploads/2022/07/N1L_Full_063022_3.pdf
https://www.nytimes.com/2023/03/23/opinion/college-sports-student-athletes-education.html?auth=login-google1tap&login=google1tap
https://www.nytimes.com/2023/03/21/opinion/ncaa-march-madness-college-athlete-compensation.html?login=smartlock&auth=login-smartlock
https://www.forbes.com/sites/forbestechcouncil/2023/01/11/nil-has-changed-influencer-marketing-and-brands-need-to-catch-up/?sh=58ebe5223d37
https://www.adweek.com/brand-marketing/brands-march-madness-nil-equity/

“After an all-time high one year ago, [traditional ad
spend] once again reverts to a decade-long trend of
negative growth. Alleconomic sectors have takenadip
in traditional advertising spending, with B2B Product
dropping the most ('3.6%).” Source: The CMO Survey slide 24

» WHATISRETURN ON AD SPEND (ROAS) &HOW TO CALCULATE IT

> |S YOURADVERTISING SPEND GOING TO WASTE?

Think Tank: AD-venture Time // Performance TV & Stronger ROAS Through Fast-ertising



https://mobilemarketingmagazine.com/better-roas-with-streaming
https://advertising.amazon.com/library/guides/return-on-ad-spend-roas
https://mountain.com/blog/roas-calculation-why-it-matters-for-marketers/
https://www.entrepreneur.com/growing-a-business/is-your-advertising-strategy-producing-a-true-return/436768

Seventy-six percent of the consumers surveyed said they
shopped over the extended holiday weekend, up from 70% in
2021. More than 122.7 million people visited brick-and-mortar

stores, while 130.2 million Shopped online. source: CaraRates ME%EBR‘]SSCE

On how to subvert expectations and keep customers engaged,
“We want to build brands that are disrupting the industry
norms and are inclusive and connect with the community.”

» 5UNUSUAL BRANDED PRODUCTS THAT SOLD OUT INSTANTLY

» ALDISNEWDRIPIS SEXY ASHELL

Think Tank: Black Licorice // Countering Brand Traditions & Subverting Expectations



https://www.cardrates.com/advice/christmas-spending-and-debt-statistics/
https://www.fastcompany.com/90863284/van-leeuwen-hidden-valley-ranch-ice-cream
https://nypost.com/2022/08/04/balenciagas-most-expensive-trash-bag-in-the-world-is-1790/
https://queue-it.com/blog/product-drop-brand-collaboration-examples/
https://www.ypulse.com/article/2022/02/15/5-unusual-branded-products-that-sold-out-instantly/
https://thetakeout.com/aldi-gear-collection-clothes-shoes-hat-finds-aisle-2023-1850258374

In reference to LVMH'’s Bernard Arnault’s Strategy “When he
talks about potential acquisitions, he’s not looking for the
brand that’s hot right now. He’s looking for a brand that he
thinks can be here 100 years from now.”

With 84% of Americans are concerned about the economy
& inflation, 79% of Americans are concerned about a
potential U.S. economic recession. source: The Harris Poll Aprit19th

> DONT TELL AMERICANS THE ECONOMY ISGETTINGBETTER —
THEY'RE STILL WORRIED ABOUT ARECESSION, POLL FINDS

» RETAIL SPENDING FELL INMARCHAS CONSUMERS PULL BACK

Think Tank: Lions, Tigers & A Bear Market // Recession Remedies For Success



https://theharrispoll.com/briefs/america-this-week-wave-164/
https://www.economist.com/business/2023/06/01/is-the-luxury-sector-recession-proof
https://sustainablebrands.com/read/walking-the-talk/5-ways-recession-proof-brand-purpose
https://www.cnbc.com/2023/05/18/how-luxury-giant-lvmh-built-a-recession-proof-empire.html
https://www.marketwatch.com/story/87-of-americans-are-concerned-about-the-economy-survey-finds-81020740
https://www.cnn.com/2023/04/14/economy/march-retail-sales/index.html

CHAPTERS FEATURED SESSIONS:

CLICK THE CATEGORIES OR TOPICS ABOVE TO JUMP TO THAT PAGE.



SHELLY

“81% of Americans support government regulation and the need for PALMER
the industry to invest more in Al assurance measures to protect the Professor of Advanced Mediain

public —a sentiment that tech experts agree with even more (91%

and 92%, reSpeC’[ively)." Source: Harris Poll

» NEXTMEETING |MONDAY, JULY 10THAT 1AM PST
(REACHOUT TO YOUR MEMBERSHIP LEAD FOR ACCESS)

Residence // Syracuse

University’s S.I. Newhouse School
of Public Communications MEéMESR’ZSgCE

On the true threats and opportunities about the dawn of Al, “We

may be mesmerized by this high-stakes narrative, but we'’re also
being misled. The real threats of Al are already here, lurking in our
everyday digital experiences.”

Highlighted Contributors:

RN

Town Hall: Artificial, Not Superficial // Avoiding Obsolescence In The Dawn Of Al



https://www.mitre.org/news-insights/news-release/mitre-harris-poll-finds-lack-trust-among-americans-ai-technology
https://chat.openai.com/
https://shellypalmer.com/2023/06/ai-the-unseen-threat-and-the-agi-smoke-screen/
https://www.forbes.com/sites/bernardmarr/2023/04/13/how-to-make-ai-work-in-your-organization/?sh=656f70654cc9

“73% of Millennials agree “it's likely that the Metaverse will provide
lucrative career paths and money-making opportunities." (Gen Z: CHRISTINA

64%) source: The Harris Poll, April 2023 WOOTTON
VP Global Partnerships

R"B Lox MEMBER SINCE
2022

With metaverse platforms offering brands the ability to
reach new generations and new audiences,

“Every brand will need a metaverse strategy in the
future” and described those who already have one as
being “at the forefront.”

Highlighted Contributors:

PLAY & EXPLORE
» ROBLOX

SEE WHAT OTHER BRANDS ARE DOING
» CHIPOTLE |PARISHILTON | PACSUN

READ
» ‘NOLONGER SCIENCE FICTION? METAVERSE COULD
PUMP$1.4 TRILLION AYEARINTO ASIAS GDP

Think Tank: Metaverse Moolah // Real Money In The Metaverse



https://www.linkedin.com/pulse/america-week-over-banking-crisis-chief-worry-officers-john-gerzema/?trackingId=KQ3Ffs%2FXSTyxd2pUrYVCIQ%3D%3D
https://cointelegraph.com/news/metaverse-is-a-new-frontier-for-earning-passive-income
https://lippincott.com/insights/podcast/branding-in-the-metaverse-with-roblox/
https://www.roblox.com/
https://www.roblox.com/games/7603178367/Chipotle-Burrito-Builder
https://www.roblox.com/games/7682549746/Paris-World
https://www.roblox.com/games/11258371342/PacSun-Los-Angeles-Tycoon
https://www.cnbc.com/2022/11/14/metaverse-could-pump-1point4-trillion-a-year-into-asias-gdp-deloitte.html

“The global social commerce market grew from $534.03 billion in SANDIE
2022 to $565.83 billion in 2023 at a compound annual growth rate HAWKINS

2 GM, North America,
(CAG R) Of 6.0% Source: Globe Newswire Business Solutions

d. TikTok MEﬁB(g)R éllilCE

Social commerce is about community and content is the
key, “The consumer wants a frictionless shopping

experience.”

Highlighted Contributors:

» SOCIAL COMMERCE MARKET SIZE SET TO ACHIEVE USD 6,341.3 BILLION
BY 2030 GROWING AT 31.1% CAGR

» SOCIAL COMMERCE GLOBAL MARKET REPORT 2023:
INDUSTRY SET TO BLOOM IN THE ERA OF BIG DATA

Think Tank: Shop Til' You Drop /# Social Commerce Makes Perfect “Cents”



https://www.cnbc.com/2022/11/14/metaverse-could-pump-1point4-trillion-a-year-into-asias-gdp-deloitte.html
https://venturebeat.com/enterprise-analytics/tiktokmademebuyit-the-future-of-social-commerce/
https://www.alistdaily.com/strategy/the-intention-economy-social-commerce/
https://www.insiderintelligence.com/content/tiktok-will-drive-social-commerce-growth-2023
https://www.globenewswire.com/en/news-release/2023/01/05/2583552/0/en/Social-Commerce-Market-Size-Set-to-Achieve-USD-6-341-3-Billion-by-2030-growing-at-31-1-CAGR.html
https://www.globenewswire.com/en/news-release/2023/04/13/2646010/28124/en/Social-Commerce-Global-Market-Report-2023-Industry-Set-to-Bloom-in-the-Era-of-Big-Data.html

HIGHLIGHTED CONTRIBUTORS: “With 87% of Americans wanting increased control of personal data + identity in the

next version of the internet, 71% of countries globally have put in place legislation to
secure the protection of data and privacy.” source: The Harris Poi

EXPLORE
» TEXASSUES GOOGLE FORCOLLECTING BIOMETRIC DATAWITHOUT CONSENT

Source: Nov 22 2022 Findings On Consumer Concern About Data Usage


https://www.softwareadvice.co.uk/blog/3240/what-our-2022-findings-revealed-about-consumer-data-privacy-concerns
https://mashable.com/article/police-using-facebook-google-user-data
https://truthout.org/articles/amazon-sued-for-not-disclosing-collection-of-customers-biometric-data/
https://www.nytimes.com/2022/10/20/technology/texas-google-privacy-lawsuit.html

“90% of marketers using short-form video will increase or maintain
their investment next year, and 21% of marketers plan to leverage RO%ABTNS
short-form video for the first time in 2023, also the highest of any VP, Marketing

trend.” source: Hubspot, 2022

2020

On how content plays into every organization IP agnostic
or otherwise, “Brands that want to be unmissable are

getting involved in content discovery, in shoppable
moments, and more. It goes all the way from power on to

purchase complete.”

Highlighted Contributors:

BUSINESSES, ACCORDING TO FIVERR LA RAMS

» CHECKOUT THE SHORTY AWARD WINNERS

READ
» SHORT-FORM VIDEO RIGHTS COULD BE WORTH MORE

THANLIVE RIGHTS BY 2030

» INTERNET'S SHORT VIDEO CREATIVITY CRISIS

Think Tank: Smartest Brevity / Unlock The Power of Short Form Content


https://blog.hubspot.com/marketing/hubspot-blog-marketing-industry-trends-report
https://finance.yahoo.com/news/bite-sized-videos-tools-rise-070000014.html
https://shortyawards.com/category/9th/short-form-video
https://frontofficesports.com/short-form-video-rights-could-be-worth-more-than-live-rights-by-2030/
https://www.axios.com/2023/01/13/short-video-creativity-crisis-tiktok-internet

RIKARD

“Retail drones will expand from nearly 35,000 in 2022 to over STEIBER

1 1 0,0 O O | n 2 024 "’ Source: Insider Intelligence

CONSUMER READINESS FOR AUTONOMOUS VEHICLES REMAINS LOW

READ
NASA IS CREATING AN ADVANCED AIRMOBILITY PLAYBOOK

THE MENTAL BLOCK PREVENTING PEOPLE FROM BUYING
ELECTRIC VEHICLES

CRUISE SELF-DRIVING TAXIS CANNOW OPERATE AROUND THE
CLOCKIN SAN FRANCISCO

Senior Advisor
etson MEMBER SINCE
4+ 2023

On the future of personal transportation, “The idea of flying
freely in the skies, without having to share seats with dozens
of strangers, has appealed to the imagination ever since man

first dreamed of flying. In recent times, however, that dream
has almost become a future necessity if the problem of
traffic congestion and personal travel is to be ever solved.”

Highlighted Contributors:

Think Tank: Uncharted Lands // Transportation, Delivery & A Look Into 2035



https://www.insiderintelligence.com/insights/drone-delivery-services/
https://techxplore.com/news/2023-04-future-flying-cars-closer.html
https://www.jdpower.com/cars/shopping-guides/consumer-readiness-for-autonomous-vehicles-remains-low
https://www.nasa.gov/feature/nasa-is-creating-an-advanced-air-mobility-playbook
https://grist.org/technology/the-mental-block-preventing-people-from-buying-electric-vehicles/
https://www.engadget.com/cruise-self-driving-taxis-can-now-operate-around-the-clock-in-san-francisco-144419506.html

CHAPTERG FEATURED SESSIONS:

CLICK THE CATEGORIES OR TOPICS ABOVE TO JUMP TO THAT PAGE.



40% of Americans are unconvinced that systemic racism exists in the U.S.
More than 80% of Black or African American respondents believe it does, as
well as more than 70% of Asian or Pacific Islander respondents and nearly

70% of H iSpan ICS. Source: US. News & World Report and The Harris Poll Survey Fe b MEﬁB(E)R S?CE

“Being able to hear these stories from these Black
people breaking the very barriers that were erected
specifically because they’re Black, on a Black-owned
media lf)latform is critically important—we don’t own

enough of our own narratives.”

Town Hall: Break The Cycle /' Responsible Allyship To Fight Systemic Racism



https://www.engadget.com/cruise-self-driving-taxis-can-now-operate-around-the-clock-in-san-francisco-144419506.html
https://www.us-united.org/30-for-us
https://www.bbbs.org/get-involved/become-a-big/
https://www.stateofinequity.wearehue.org/

59% of executives admitted to overstating — or inaccurately
representing — their own sustainability activities. Nearly three-quarters

of corporate leaders say most organizations in their industry would be
caught greenwashing if they were investigated thoroughly. source: wsy MEéAB(SF%CE

On the importance of acting now to stop
microfibers entering our water sources,
“You deserve to decide what goes into your
environment and your body. The world
needs a new approach to protecting our
oceans, and California is at the forefront.”

@ U \ NV NG AND

ECONOMY WILL STALL SUSTAINABILITY PROGRESS

Think Tank: Green Machine //' A Real Revolution for Planetary Survival



https://www.wsj.com/articles/global-executives-say-greenwashing-remains-rife-10a0e273
https://www.nature.org/en-us/get-involved/how-to-help/carbon-footprint-calculator/
https://cloud.google.com/blog/transform/2023-google-cloud-sustainability-survey

42% of Gen Z have a diagnosed mental health condition. The top
diagnosed mental health condition is anxiety (90%) followed by
depreSSion (78%) and ADHD (27%) Source: Harmony Healthcare, Sept 2022

2023

On honoring our minds, “The mind thinks
involuntarily, just like the heart beats
involuntarily.”

» DOWNLOAD THE FREE E-BOOK HERE (JASON JAGGARD, PTTOW! MEMBER 2023

JOIN THE PTTOW! MICRO-COMMUNITY NEXT MEETING
» FRIDAY,JULY 7THAT 9AM PST

(REACHOUT TO YOUR MEMBERSHIP LEAD FORACCESS)
Town Hall: Burnout to Breakthrough // Facing Mental Health Head-On



https://www.harmonyhit.com/state-of-gen-z-mental-health/#
https://zivameditation.com/freemasterclass-1/?gc_id=19655298857&h_ad_id=647406365890&gclid=Cj0KCQjwj_ajBhCqARIsAA37s0zYHMU_ZZs2yx4p2SfzNRMQNA-Pl1L4vclPlJCAkZIsb2yPmnXzYqYaAuCXEALw_wcB
https://www.truevoiceapp.com/
https://www2.deloitte.com/us/en/insights/topics/leadership/employee-wellness-in-the-corporate-workplace.html
https://novus.global/

Being aware of your leadership style allows you to claim ownership, take
responsibility, and help your company evolve and succeed. source: chron

ME% I?6R1sgCE ‘

On the power of understanding our minds and
our styles, “We need to understand how our
minds work so we can work our minds better.”

READ
» THE CONSCIOUS LIFESTYLE: THE SOUL OF LEADERSHIP
» 10WAYSTO BECOME ABETTERLEADER
» HOWTO GROWASALEADER .

hink Tank: Soul Of Leadership / Connect Your Head & Heart



https://smallbusiness.chron.com/advantages-knowing-leadership-style-18924.html
https://www.truity.com/test/type-finder-personality-test-new
https://www.mindtools.com/azr30oh/whats-your-leadership-style
https://choprafoundation.org/consciousness/the-conscious-lifestyle-the-soul-of-leadership/
https://www.businessnewsdaily.com/4991-effective-leadership-skills.html
https://www.ccl.org/articles/leading-effectively-articles/how-to-grow-as-a-leader/

For some, itis the pinnacle of along career. For others, it's a part-time role
that helps build that career. Whatever its significance, getting tapped for
aboard seat at alarge or small firm is a unigue accomplishment.

Source: Korn Ferry
MEMBER SINCE
2022

On how to set for success, “For me, it’s important to
lead by example and empower those around me to
reach their full potential. That’s why | make it a
priority to set aside time each week for a leadership
team check-in, where we reflect on the week and
brainstorm new ideas together.”

» A4STRATEGIES TO SECURE A CORPORATE BOARD SEAT
» SEEKING A CORPORATE BOARD SEAT
» HOW TO SECURE ABOARD SEAT: 12 EXPERT TIPS

Workshop: All A-Board // Bootcamp To Land A Board Seat



https://www.kornferry.com/insights/this-week-in-leadership/5-ways-for-gaining-a-board-seat
https://hbr.org/2022/12/4-strategies-to-secure-a-corporate-board-seat
https://www.pwc.com/us/en/services/governance-insights-center/library/seeking-directorships.html
https://www.onboardmeetings.com/blog/how-to-secure-a-board-seat/
https://www2.deloitte.com/us/en/pages/chief-marketing-officer/articles/cmos-mobilize-boards.html

With love,





